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BBEJIEHUE

Pabouas nmporpaMMa AUCIUIUIMHBI SBJISETCS YaCThIO OCHOBHOW NPOQeCcCHOHATBHOM
00pa3oBaTeNbHON MPOTrPaMMBbI BBICILIETO 00pa30BaHMUs - IPOrpaMMbl MaruCTPaTyphl, pa3paboTaHHON B
coorsercTBu ¢ ®PI'OC BO

dI'0C BO ®denepalibHbIN rocyapCcTBEHHBIN 00pa30BaTENbHbIN CTaHIapT BhICILIEr0 00pa3oBaHUs
- MarucTpatypa no HampasyieHuto noarotoBku 38.04.01 Dxonomuka (mpukas
MunoOpnayku Poccun ot 11.08.2020 r. Ne 939)

1. HEJIb OCBOEHMA TN CHUIIJIMHBI

Lenbto n3yuenus: AucuuIInHbl «IIpodeccronanbHbIN aHTTUIUCKUH S3bIK» ABIISeTCS (OPMUPOBAHNE
KOMMYHUKAaTUBHOM S13bIKOBOM KOMIIETEHIIMH, JUISl TIOJTOTOBKYU K OCYIIECTBIICHHUIO IEATEILHOCTH B
pa3nuuHbIX cepax SIKOHOMUKH, I1e paOOUUM A3BIKOM SBISETCS HHOCTpaHHbIH. KOMMyHUKaTHBHAs
A3BIKOBAss KOMIIETEHIIUSI COCTOUT U3 TMHIBUCTUYECKOTO, COLIMOIMHIBUCTUYECKOTO U IIPArMaTHIECKOrO
KOMITIOHEHTOB. Kak/1bIil 13 KOMIIOHEHTOB BKJIIOYAET B ce0sl ONpe/IeTICHHbIE 3HaHUs, YMEHUS U HAaBbIKH, a
UMEHHO:

JIMHrBUCTUYECKNI KOMIIOHEHT: 3HaHUE JIEKCUKH, (POHETUKN ¥ TPaMMaTHKH HHOCTPAHHOTO S3bIKA.

ConMOIMHIBUCTUYECKUI KOMIIOHEHT: 3HaHUE NPABUJI U HOPM MCIIOJIB30BaHUS HHOCTPAHHOT'O S3bIKA
B Pa3JIMYHBIX TUIIOBBIX CUTYalUSIX OOLIEHMS.

ITparmMaTn4ecKuii KOMIIOHEHT: YMEHUE M0JIb30BaThCS SI3bIKOBBIMU CPEICTBAMU B ONIPEACICHHBIX
(YHKIIMOHAIIBHBIX LIEJISX.

DopMHUpPOBAHNE KOMMYHUKATUBHOH SI3bIKOBOM KOMIIETCHIIMM PEAJIN3YETCSI BO BCEX OCHOBHBIX BUAAX
peueBoil JesITeIbHOCTH: YTEHUE (03HAKOMUTENIBHOE U U3YyYalollee), ClIylliaHie, TOBOPEHUE (IUaIOTHIECKOe
¥ MOHOJIOTMYECKOE), TUCHMO.

2. MECTO JUCHUIIJIMHBI B CTPYKTYPE OIIOII
JuciumninHa oTHOCUTCS K 4acTH, GOopMHUpYyEeMON yHYaCTHUKAMHU 00pa30BaTeIbHbIX OTHOLLIEHUH.

3. OBBbEM JUCHUIIVINHbI

Yacos
KonrakrtHas pabora .(mo
y4.3aH.) CamocrosTens
[IpomexyTounas [Ipakruyeckne Hast pabota
aTTeCTaIs Bcero 3a SAHATHA, B TOM UHCTIE 3e.
ceMecTp BKITIOUAS HO/rOTOBKA
Beero KypcoBoe KOHTPOJIbHBIX U
HPOEKTUPOBaHU KypCOBBIX
e
Cemectp 1
3auer, KonTponsHas pabora 72 12 12 60 2
Cewmectp 2
3auer, KoHTponbsHas pabora 108 18 18 90 3
Cemectp 3
3ayet, KoHTpOpHas paboTa 72 22 22 50 2
Cemectp 4
3ayet, KoHTposbHas paboTa 108 12 12 96 3
360 64 64 296 10




4.1INTAHUPYEMBIE PE3YJIbTATBI OCBOEHMUSA OIIOII
B pesynbrare ocBoenust OIIOI y BeITyCKHHUKA TOJKHBI OBITH CPOPMHUPOBAHBI KOMITETEHITHH,
ycraHoBieHHble B cooTBeTcTBHH PI'OC BO.

[udp 1 HaumMeHOBaHUE
KOMIIETEHIHH

NHaukatopel 1OCTHXKEHUS KOMITETCHITUN

YK-4 Criocoben npumMeHsTh
COBpPEMEHHBIE
KOMMYHHUKATHBHbIE
TEXHOJIOTHH, B TOM YHUCIIE Ha
MHOCTPaHHOM(BIX) sI3bIKE(aX),
JUISL aKaJIeMUYECKOT0 U
npo¢ecCHOHATHLHOTO
B3aWMOJICVCTBHUS

N-1.YK-4 3narh: COBpeMEHHbIE KOMMYHUKALIMOHHBIE TEXHOJIOTUH; HOPMBI
JIEJIOBOM NMMMCbMEHHOW KOMMYHHUKALIUH; TPUHLUIIBI COCTABJIEHUS TUIIOBOM
JIEJIOBOM TOKYMEHTAIIUH JIJIsl aKaJeMHUUECKHUX U MPO(PECCHOHANBHBIX Eei
Ha PYCCKOM M MHOCTPAHHOM SI3bIKaX

N/-2.YK-4 YMeTb: ycTaHABIMBATh KOHTAKTHI U OPTaHU30BBIBAThH OOIIIEHNE
B COOTBETCTBHUU C IMOTPEOHOCTSIMU COBMECTHOM JIEATEITLHOCTH; COCTABIISTh
JIEJIOBYIO JIOKYMEHTAIIUIO B COOTBETCTBUE C HOPMAMHU PYCCKOTO SI3bIKA

N/-3.YK-4 UmeTh npakTHUECKUM OMBIT: MIPEACTABICHUS PE3yJIbTaTOB
HCCIIEA0BATENIbCKON 1 MPOEKTHOM ACSATEIHHOCTU HA PA3TUYHBIX MyOIUYHBIX
MEPOTPUSITHIX; YIACTHUS B aKaIEMHUUECKUX U MPOPECCHOHATBHBIX
JIMCKYCCHUSAX Ha HHOCTPAHHOM SI3bIKE

[IpodheccnonanbHbIC KO

mrierenmu (I1K)

udp 1 HanmeHOBaHUE
KOMIIETEHIHH

WNuankaTopsl JOCTUKEHHSI KOMITETEHITUI

OpraHu3allMOHHO-YIIPABICHYCCKUN

IIK-1 PykoBozacTBo
BHEITHEOKOHOMHYECKON
JEATEIIBHOCTBIO B
OpraHM3aly: OpraHu3aLus
pabort no
BHEITHEOKOHOMHYECKON
NesITeIbHOCTH, pa3paboTka
I1aHa
BHEIITHEOKOHOMHYECKON
ACATCIIBHOCTH OpraHu3aluvu u
KOHTPOJIb €ro BbIIIOJIHCHUA

NJI-1.I1K-1 3Hats:

HOPMAaTHBHBIE MPABOBBIE AKThI, PETYIHPYIOLINE BHEIIHEIKOHOMUYECKYIO
NEeSATEIbHOCTh U TOCYIapCTBEHHYIO noaaepxky BO/JI, MexyHapoHbie
JIOTOBOPBI B chepe cTaHIapTOB U TPeOOBAHUH K IPOAYKIIMH, OCHOBBI
SKOHOMHUYECKON TEOPUH, TPYJOBOT0 3aKOHOJATENHCTBA, OCHOBBI
MapKeTHHTa, IIeH000pa3oBaHus, OM3HEC-TUIAHUPOBAHHUSI, PUCK-
MEHEKMEHTa, CHCTEMHOTO aHaTN3a BHEITHEIKOHOMHYECKON HH(POpMAITIH,
MOPSAIOK TOKYMEHTO000pOTa, COCTABIICHUSI OTYETHOCTH, YCIOBUS
BHEITHETOPTOBOTO KOHTPAKTA, a TAK)KE ITUKY JIEIOBOTO OOIIEHHUS Ha
PYCCKOM U aHTJIMACKUM s3bIKaxX (Ha ypOBHE IMOPOrOBOT0 NPOABUHYTOTO

(B2)).




IIK-1 PykoBozacTBo
BHEIITHEAKOHOMUYECKOU
JIeSITeIIbHOCTHIO B
OpraHu3ali: OpraHu3alus
pabort o
BHEITHEAKOHOMUYECKOM
NeSITENIbHOCTH, pa3paboTKa
IIaHa
BHEIITHEAIKOHOMHYECKOM
JeATEIbHOCTH OPraHU3alUU U
KOHTPOJIb €T0 BBIMOJIHEHUS

NJ-2.I1K-1 YmeTs:

B3aHMOJICHICTBOBATh C noApa3aACiICHUAMUA OpraHu3anuvu J1JIs1 BbISABJIICHUS
CTPAaTCruun pa3BuTHUA, 0606H_[21TL " CUCTEMATU3HUPOBATH I/IH(I)OpMaI_II/IIO 0

3alav4ax U HAIIPaBJICHUAX NCATCIIbHOCTU B C(I)Cpe Bgﬂ, OLICHUBATb

SKCHOPTHBIN MOTEHIMAT U TOTPEOHOCTH B UMITOPTE, IPOBOIUTH OLICHKY

3¢ HEKTUBHOCTH SKCIIOPTHBIX U UMIIOPTHBIX ONepanuii, pa3padaThiBaTh
CTpaTeruueckue u Texyuue miansl BO/JI, paccunTeiBaTh GUHAHCOBBIE
nokasareinu 3¢ ()eKTUBHOCTH, MOJITOTABINBATH MPEII0KEHUS TI0 Pa3BUTHIO
U TIPUOPHUTETAM, BECTH JEJIOBYIO MEPENUCKY U KOMMYHHKAIIUIO C
MHOCTPAaHHBIMU IMAPTHEPAMHU C MCIIOJIB30BAaHHEM COBPEMEHHBIX CPE/ICTB
CBs13U, paboTaTh ¢ HUH(OPMAIIMOHHBIMHU CUCTEMaMH U 0a3aMH JJaHHBIX, a
TaKxke (OpMYyITUPOBATh U PACIPEACIIATH 3aa4l MEXKIY COTPYAHUKAMU.

N/I-3.11K-1 meTh npakTU4YECKUI OIIBIT:

BBIOOpA U IPOBEPKHU HAAECKHOCTU MOTEHIIUATIBHBIX MAPTHEPOB, 00pabOTKH
JaHHBIX U JJOKYMEHTOB JIJIsl 3aKJIFOYEHHS] BHEILIHETOPTOBBIX KOHTPAKTOB,
COTJIACOBaHUS U MOAMUCAHUS KOHTPAKTOB, 00eCIeYeHHsI BHYTPEHHETO
B3aUMOJICHCTBUS NPOPUIBHBIX CIIEUAINCTOB, pa3pabOTKU MPOEKTa IIaHa
B3]1 ¢ yueTom mpuopuTETOB, BHECEHHUSI TOTOJHEHUN M U3MEHEHUM B TIJIaH,
MpPEe3EHTALMH U COTJIACOBAHUSI UTOTOBOIO MJIaHa, MOHUTOPUHTA U3MEHEHH
3aKOHOJATENIhCTBA U MEP TOCYIaPCTBEHHOM MOIEPKKH, OLEHKU
SKCIIOPTHOTO MOTEHIMANa, TOTPeOHOCTEN B UMIIOPTE, OLIEHKU
3¢ (HEeKTUBHOCTHU SKCIOPTHBIX U UMITOPTHBIX OIEpallyii, aHanu3a
PE3yJIbTAaTOB peanu3aliil KOHTPAKTOB, a TAKXKE MIIAHUPOBAHUS U

IMIOCTAHOBKH 3a1a4 COTPYAHUKAM IIOAPa3CICHHA.

5. TEMATUYECKHNM IJTAH
Yacos
- . Konraxtuas paGota (1o yu.3aii.) o | comon
HanveHoBanue Tembl weon | ﬂa6§£2mp Hpa;c;;mec pabora cag;c;:gg:;w

Cemectp 1 72

Tema 1. [ Company (YK-4, I[TK-1) 72 12 60
Cemectp 2 108

Tewma 2. | Marketing Mix (YK-4, T1K-1) 108 18 90
Cemectp 3 72

Tema 3. | International Trade (YK-4, TTK-1) 72 22 50
Cemectp 4 108

Tewma 4. [ Competition (YK-4, TIK-1) 108 12 96

6. ®OPMbI TEKYIIIEI'O KOHTPOJISI 1 TIPOMEKYTOYHOMN ATTECTAIIUA
HIKAJIBI ONEHUBAHUSA

Paznen/Tema

Bun onnenounoro
CpeACTBa

Onucanue OLICHOYHOI'0 CPCACTBA

Kpurepun
OLICHUBAHHUS

Texymuit koaTpOas (IIpunoxenue 4)




OrneHuBaeTcs a)

yMEHHe
apryMeHTHPOBAHO,
[TonroToBbTe M MPEACTaBbTE YCTHOE COOOIICHNE
. « CTPYKTYPHUPOBAHO
0 U3BECTHON KOMITaHUH. B CBOEM BBICTYyIIICHHH
MOCTapalTECh PACKPHITH CICAYIONINE ACTIEKThI: faJarath Ha
p packp Y ' WHOCTPAHHOM
Ha3BaHUE KOMIIAaHHUH, TOJl OCHOBAHUS U CTpaHa
s3bIKE (HaKTHI 0)
MIPOUCXOXKICHHUS; OCHOBHAs chepa
aHAJM3UPOBATh
MOHOIOTHYECKOE | AEATENBHOCTH U MMPOIYKTHI UM YCIYTH
CUTYallHI0, CTABUTh
Tema 1 BBICKAa3bIBaHUE | KOMIIAaHWH; YHUKAJIbHBIE OCOOCHHOCTH U
IEJTH ¥ 337291 B)
(ITpunoxenue 4) |KOHKYpPEHTHbIE IPEUMYILIECTBA KOMIIAHUH; MECTHO®
UCTOPUS PAa3BUTHUS M KIIFOUYEBBIE TOCTHKECHUS HA Y
UCIIOJIb30BaHUE
PBIHKE; BIMSHNAE KOMIIAHUH HA MUPOBYIO HITH CPEICTB
HAIIMOHAJFHYIO YKOHOMHKY U KYJIbTYPY; Balle pene
BU3YaJIbHOW OTIOPBI,
JMYHOE MHEHHE O KOMITAHUH: YTO BaM HPABHUTCS
" ) yMeHue paboTaTh
W KQ)KETCSl HHTEPECHBIM B €€ JIeSITeIIbHOCTH.
B KOMaHJIE.
MakcumansHo - 10
6amioB
OnenuBaercs a)
yMEHUE
apryMEHTHPOBAHO,
CTPYKTYPHPOBAHO
u3jiaraTh Ha
W3yunTe npeninokKeHHy0 OpraHu3alioOHHY 0
CTPYKTYPY KOMITAHHH U TIOATOTOBHTE YCTHOE WU HHOCTPAHHOM
PYKTYPY Y .. A3bIKe (PaKTHI O)
MUCHbMEHHOE ONKCAaHHE OpraHurpamMmbl. B cBoéM
aHAJIM3UPOBATh
[IpakTHyeckoe | COOOLICHUH YKaKUTE: OOLIYIO CTPYKTYPY
CUTYallHI0, CTABUTh
Tema 1 3a/1aHKe KOMITIaHUU (Mepapxusi, ypOBHHU yIPABICHMUS);

(ITpunoxenue 4)

OCHOBHBIE OT/IEJbI M UX (DYHKIIMH; B3aUMOCBSI3b
MEX]ly OTJCJIaMU U PYKOBOJIUTEIISIMH; POJIb
KITIOYEBBIX O3HULIUI B 0OecrieueHu paboThl
KOMIIaHHUU.

1IeTTU ¥ 33]1a4H B)
YMECTHOE
HCIOJIb30BAHHUE
CpE/ICTB
BH3yaJIbHOW OTIOPHI;
I') yMEHHE paboTaTh
B KOMaHJIE.
MaxkcumansHO - 10
0aJIoB




IIpoekt

[TogroroBeTe pacckas 0 KOMIIAHUH, B KOTOPOU
BBI paboTaeTe, U MpeCcTaBbTe ero B yCTHOH. B
CBOEM BBICTYIUIEHUU PACKPOUTE CIIETYIOLINE
acriektbl: Ha3Banue xommanum, chepa
JESATENBHOCTH U MUCCHUsSl. OCHOBHBIE ITPOIYKTHI
WIN yCIIyTh KoMnaHuu. Opranu3anyoHHas

OrneHuBaeTcs a)
yMEHUE
apryMEHTHPOBAHO,
CTPYKTYPHPOBAHO
u3jaraTh Ha
WHOCTPaHHOM
s3bIKE (HaKTHI 0)
aHAJTM3UPOBATh

CUTYallUIO, CTAaBUTh
Tema 1 CTPYKTypa: KIIFOUYEBbIC OTACIBI U PYKOBOJIUTEIH
(ITpunoxenue 4) IEJTH ¥ 337291 B)
(MOXHO 0()OPMUTH B BUJIE OPTraHUTPAMMBI). MECTHO®
OcHOBHBIE KJITMCHTHI WU TEJICBast ayAUTOPHS y
UCIIOJIb30BaHUE
komnaHuu. KOHKypeHTHBIE MPEUMYIIECTBA U
CPEICTB
0COOCHHOCTH KOMITaHWUHU. Bamm 00s13aHHOCTH U .
BU3YaJIbHOU OMOPBI;
poib B KOMIaHWU. Baie MEeHHE 0 paboTe B
. T') pa3HooOpasue
KOMIIaHUH U TIEPCTICKTHBAX €€ pa3BUTHSI.
JICKCUKU.
Maxkcumansho - 10
OansoB
OueHnuBaeTtcs
Ka4yeCTBO 3HaAHUU
JIEKCUYECKOTO U
UYetbipe 3a1anus (B KaXKI0M 33JaHUHU T10
rpaMMaTHYECKOTO
HECKOJIbKO ITyHKTOB) Ha 1. 3amonHeHue
Jlekcuko- MaTrepuaia no
. |mpomyckoB B npeaniokeHuu; 2. yTBepKACHNUE .
rpaMMaTUYeCKUN MPOUICHHBIM TEMaM
Tema 2 WCTUHHOCTH / JIOXKHOCTH CYXKIEHUS; 3. o
tecT (IIpmnoxenne Kypca. Kaxxapiii
COOTHECEHHE TEPMHUHOB C AepuHULUAMY; 4.
4) OTBET OLIEHUBAETCS
MepeBO]I TEPMUHOB C PYCCKOTO fA3bIKa Ha
. o 0,5 6anos.
uHoctpanubii (IIpunoxenue 4)
MakcumanbHOE
KOJIMYECTBO OAJIOB
-10
OnenuBaercs a)
YMCHHE
apryMEHTHPOBAHO,
CTPYKTYypHUPOBAHO
u3Jararh Ha
WHOCTPAaHHOM
A3bIKe (PaKThI O)
aHAJTM3UPOBATH
CUTYAIIUIO, CTABUTh
. ['pynmoBoit mpoekT mpenonaraet pa3padoTKy u LIEJIA U 33]]1a4U B
Tema 2 T'pynmoBoi npoekt szSGHTaI_[I/IIOpKOHHeIE_[IfI/I apon KTI:E)I (III)O g YMECTHOE :
(ITpunoxenue 4) p poy
BBIOODY). HCIIOJIb30BaHNE
CpENCTB

BU3yaJIbHOW OIIOPHI;
T') yMeHHe paboTaTth
B KOMaHJIC; 1)
pazHooOpazue
JICKCUKH.
MakcumansHo - 10
OasioB




Tema 2

Keiic (Ilpunoxxenne
4)

[Ipenmnaraercs perienue npoOIEMHOTO 3aJaHus
Ha 3aKpeIUICHHE MaTepuaia v PakKTUIeCKOe
IPUMEHEHNE TIOJyYEeHHBIX 3HAaHUI

OrneHuBaeTcs a)
yMEHUe
apTyMEHTHPOBAHO,
CTPYKTYPHUPOBAHO
n3jarath Ha
WHOCTPaHHOM
s3bIKE (HaKTHI 0)
aHATM3UPOBATh
CUTYAITUIO, CTABUTH
IEJTH ¥ 337291 B)
YMECTHOE
HCIIOJIL30BAHHUE
CpE/ICTB
BU3YaJIbHOU OMOPBI;
) yMeHue paboTaTh
B KOMaH/IE.
MakcumansHO - 10
OamioB

Tema 3

Jlexcuxko-
IrpamMMaTH4YECKUN
tecT (IIpmnoxenne
4)

Yersipe 3a1anus (B KaXIOM 3aJaHUH 10
HECKOJIbKO ITyHKTOB) Ha . 3am0JTHEHNE
MPOIYCKOB B MPEAJIOKCHNN; 2. YTBEPKIACHNE
WCTHHHOCTH / JIOKHOCTH CYXKJICHHS; 3.
COOTHECEHHE TEPMUHOB C IeHUHUIHAMU; 4.
MIEPEeBOJI TEPMUHOB C PYCCKOTO SI3bIKA HA
uHoctpanubii (IIpunoxenue 4)

OrneHuBaercs
Ka4yeCcTBO 3HAHMM
JICKCHYCCKOTO B

rpaMMaTHYECKOT0

Marepuana 1o

MPOUJAEHHBIM TEMaM
Kypca. Kaxprii
OTBET OICHUBACTCS
o 0,5 6am1oB.
MaxkcumanbrHOe
KOJINYECTBO 0aJIJIOB
-10

Tema 3

IIpoexT
(ITpunoxenue 4)

Oco0eHHOCTH MEXKYJIBTYPHOU J1€10BOI
KOMMYHHKAIMU B MEKIYHAPOAHOW KOMIIAHUH.

OrueHuBaeTcs a)
YMCHHE
apryMEHTHPOBAHO,
CTPYKTYpHUPOBAHO
u3jaraTh Ha
WHOCTPAaHHOM
A3bIKe (PaKThI O)
aHAJTM3UPOBATH
CUTYAIIUIO, CTAaBUTh
LEJIH U 33]1a4U B)
YMECTHOE
WCTIOJIh30BaHUE
CPEICTB
BU3yaJIbHOW OIOPBHI;
T') pazHoOOpa3ue
JICKCUKHU.
MakcumansHo - 10
OaioB




Tema 3

Occe ([Ipunoxenune
4)

[IpoGnems! u npenmyiecTBa paboThl B
MYJIBTUKYJIBTYPHOU OM3HEC-Cpee.

OnenuBaercs a)
BJIa/ICHUE JIEKCUKO-
rpaMMaTHYECKUM
MaTepHUajIoM B
paMKax U3y4E€HHOU
TeMBI; 0)
coOmroneHne
rpaMMaTHYECKHX,
CTHJIUCTUIECCKHX H
JIPYTUX HOPM
MHOCTPaHHOT'O
A3bIKA; B) YMEHHE
BbIPaXKaTh CBOIO
MO3ULIHIO
cpeacTBaMu
MHOCTPAaHHOI'O
A3BIKA.
MaxkcumanbHOe
KOJINYECTBO OaJIJIOB
- 10

Tema 4

Jlexcuxo-
rpaMMaTHYECKHiI
tect (ITpunoxenune
4)

Yetsipe 3a1aHus (B KaXKIOM 33aJJaHUH O
HECKOJIBKO ITyHKTOB) Ha 1. 3amonHeHue
IIPOITYCKOB B MPEUIOKEHNUHN; 2. YTBEPKICHHUE
WCTUHHOCTH / JIOXKHOCTH CYXJIEHUS; 3.
COOTHECEHHE TEPMUHOB C IeHUHUIUAMU; 4.
[IEPEBO]I TEPMUHOB C PYyCCKOTO fA3bIKA Ha
nHoctpanHblii (IIpunoxenue 4)

OnennBaeTrcs
KadyeCcTBO 3HAHUU
JICKCHYECKOTO B

rpaMMaTHYECKOTO

Marepuaa 1mo

MPONJEHHBIM TEMaM
Kypca. Kaxprit
OTBET OIICHUBAETCS
o 0,5 6amios.
MakcuMansHOE
KOJIMYECTBO 0ajIoB
- 10

Tema 4

Keiic (Ilpunoxxenune
4)

[Ipennaraercs pemeHre npoOIEMHOTO 3aJaHUS
Ha 3aKpEIUICHNE MaTepralla U IPAKTUIECKOe
MIPUMEHEHNE MOTyUYEeHHBIX 3HAaHUN

OrneHuBaeTcs a)
yMEHHe
apryMeHTHPOBAHO,
CTPYKTYPHUPOBAHO
u3jiaraTh Ha
MHOCTPAaHHOM
s3bIKe (paKThl O)
aHAJN3UPOBATh
CUTYallHIO, CTABUTh
LIETU ¥ 33]]a4H B)
YMECTHOE
UCTIOJIb30BAHUE
CpeZICTB
BU3yaJIbHOU OIIOPBI;
) ymeHue pabotarb
B KOMaHJIE.
MaxkcumansHo - 10
OamioB




Tema 4 (3)

IIpoekt
(ITpunoxenue 4)

KOHKypeHTHBIe MMpEUMYyIICCTBA KOMIIAHUHU H
CII0COOBI UX Pa3BUTHUA

OrneHuBaeTcs a)
yMEHUe
apTyMEHTHPOBAHO,
CTPYKTYPHUPOBAHO
n3jarath Ha
WHOCTPaHHOM
s3bIKE (HaKTHI 0)
aHATM3UPOBATh
CUTYAITUIO, CTABUTH
IEJTH ¥ 337291 B)
YMECTHOE
HCIIOJIL30BAHHUE
CpE/ICTB
BU3YaJIbHOU OMOPBI;
) yMeHue paboTaTh
B KOMaH/IE.
MakcumansHO - 10
OamioB

[Tpomexxyrounas arrectanus (Ilpunoxenue S)

1 cemectp (3a)

buner nng 3auera
(ITpunoxenue 5)

buner cocrout u3 2 3aganuii: 1.
MoHomornueckoe BEICKa3bIBAHUE T10 3aIaHHOM
TeMe C TPUMEHEHNEM aKTUBHOTO BOKaOyIIsipa 1
HU3YyYEHHOTO PaMMAaTHYECKOr0 MaTepuania; 2.
UreHue v mepecka3 OPUTHMHAIBHOTO TEKCTa,
OTBETHI HA BOIIPOCHI DK3aMEHATOpa

50-100%

2 cemectp (3a)

buner nng 3auera
(ITpunoxenue 5)

buier cocrout us 2 3amaguii: 1.
MoHoJIorH4ecKoe BEICKa3bIBAHUE 110 3aJaHHOM
TeMe ¢ TPUMEHEHNEM aKTUBHOTO BOKaOyIsipa U
M3YYEHHOTO TPaMMAaTHYECKOT0 MaTepuana; 2.
UreHue u mepecka3 OpPUTHHAIBHOTO TEKCTA,
OTBETHI HAa BOIPOCHI AK3aMEeHATOPa

50-100%

3 cemectp (3a)

buner ans 3auera
(ITpunoxenue 5)

buner coctout u3 2 3aganuii: 1.
MoHnonorn4yeckoe BbICKa3bIBaHUE 110 3aJaHHON
TEeMe C IPUMEHEHNEM aKTUBHOTO BOKaOyJIsipa u
U3YYEHHOTO TpaMMaTHYeCKOro MaTepuana; 2.
UreHue 1 mepecka3 OpPUTHHAIBHOTO TEKCTA,
OTBETHI HAa BOIPOCHI HK3aMEeHATOpa

50-100%

4 cemectp (3a)

bunert nns 3auera
(ITpunoxenue 5)

buner cocrout u3 2 3amanmnii: 1.
MoHoJiorn4eckoe BBICKa3bIBAHUE 110 3aJaHHOM
TeMe C MPUMEHEHHEM aKTHBHOTO BOKaOyJIsipa U
M3YUYEHHOT'O IPaMMaTHUYECKOro MaTepuaa; 2.
UreHue u nepecka3 OpPUTMHAIBHOTO TEKCTA,
OTBETHI HA BOIPOCHI IK3aMEHATOPpa

50-100%




OIMUCAHME HIKAJI OHEHUBAHUA

[Tokazatens onenku ocBoenust OIIOIT popmupyercs Ha OcCHOBE 00BETUHEHHUS TEKYIIET0 KOHTPOJIS
Y TIPOMEKYTOUYHOM aTTECTAI[MU 00yJaroIIeTroCsl.

[Tokazarenb peTUHTa N0 KaKI0M JUCHMIUIMHE BBIPAXKAETCS B MIPOLIEHTAX, KOTOPBIM MOKa3bIBAET
YpOBEHb MOJITOTOBKHU CTYJICHTA.

Texyuuit kouTpoab. Mcnonb3yetcs 100-6amnpHas cuctema oneHuBaHusa. OneHKa paboThl CTyACHTA
B TEUEHUHU CEMECTpa OCYIIECTBISETCS MPENoiaBaTeleM B COOTBETCTBUHU C pa3pabOTaHHOM UM CUCTEMOM
OLIEHKH Y4eOHBIX JOCTHKEHUI B Ipoliecce 00yUYeHHs 10 JAHHOM THUCHIUIUIMHE.

B pabounx nporpamMmmax JUCIHHIUIMH U MPAKTUK 3aKPETSICHbI BUJIbI TEKYIIETO KOHTPOJIS,
IUTAHUPYEMBbIE Pe3yJIbTaThl KOHTPOJIBHBIX MEPONPUATUN U KPUTEPUH OLIEHKU yUeOHBINH JOCTHKEHUH.

B Teuenue cemecTpa nmpenogaBateneM NpOBOJAUTCS HE MEHEE 3-X KOHTPOJIbHBIX MEPOIPUITUH, IO
OLICHKE JIeATENbHOCTH CTyIeHTa. Eciu nocemnieHust 3aHsTHii 110 TUCIUIUIMHE BKIIFOUEHBI B PEUTHHT, TO
JTaHHBIN TIOKa3aTeNb cocTaBiseT He Oosee 20% 0T MaKCUMAalbHOTO KOJUYECTBA OAJIJIOB MO AUCHHUIUIHHE.

[TpomexyTtounas arrectauus. Mcnonszyercs 5-6amibpHast cucteMa olieHnBaHus. O1ieHKa paboThl
CTYJEHTA 110 OKOHYAHHIO IUCUUTUIMHBI (YACTH TUCIUIUIMHBI) OCYIIECTBIICTCS IPENoAaBaTesieM B
COOTBETCTBUH C pa3pabOTaHHON UM CHCTEMOI OIIEHKH JOCTHKEHUI CTYyJIeHTa B mpoliecce 00y4eHus 1Mo
naHHoU aucuuriuHe. [IpoMexxyTouHas aTTecTalnus Takyke IPOBOAUTCS MO0 OKOHYAHUIO (DOPMHUPOBAHUS
KOMIIETECHIHI.

[Topsimox mepeBoia pelTuHra, NpeayCMOTPEHHBIX CUCTEMO OLIEHUBAHUS, 110 AUCLUIUINHE, B
NSATUOAIUIBHYIO CUCTEMY.

Bricokuii ypoens — 100% - 70% - oTinnuHO, XOpowIo.

Cpennuii ypoBeHb — 69% - 50% - y10BIE€TBOPUTEINBHO.



Iloxa3aTesb OLIEHKH

Ilo 5-0a/JILHOM cUCTEME

XapakTepHCTHKA OKa3aTeJist

100% - 85%

OTJIIMYHO

O6J'Ia,HaI-OT TCOPCTUUCCKUMHU 3HAHUAMUA B IIOJITHOM O6’beMe,
IMOHUMAKOT, CAMOCTOATCIBHO YMCHOT IIPUMCHATD,
HCCICI0BATh, I/I,Z[eHTI/I(I)I/ILII/IPOBaTB, AHAJIIN3UPOBATh,
CUCTCMATU3UPOBATD, PACHPCACIATD 11O KATCTOPUAIM,
pacCcuuTaThb 1MOKa3aTeCIIu, KHaCCI/IQ)I/ILII/IpOBaTB,
pa3pa6aTLIBaTL MOZCIIN, AJITOPUTMHU3UPOBATL, YIIPABJIATD,
OpTraHnU30BaTh, IJIAHUPOBATH INPOUECChI UCCIICAOBAHNA,
OCYHICCTBJIATH OLCHKY PE3YJIbTATOB HA BBICOKOM YPOBHC

84% - 70%

XOpOLIO

00J1aJat0T TEOPETUYECKUMHU 3HAHUSIMU B TIOJTHOM 00beMe,
IIOHUMAIOT, CAMOCTOSITEIBHO YMEIOT IPUMEHSAT,
UCCIIeI0BATh, UACHTU(DHUIIMPOBATH, AHATU3UPOBATH,
CUCTEMAaTU3UPOBATh, PACIIPEACIIATD 110 KATETOPHUSM,
paccuuTaTth MOKa3aTeNu, KIacCu(pHUIIMPOBATS,
pa3pabaTbIBaTh MOJICNIHU, AITOPUTMHU3UPOBATD, YIIPABIATH,
OpraHU30BaTh, INIAHUPOBATH IIPOLIECCHI UCCIIEIOBAHNS,
OCYILECTBISATh OLIEHKY PE3YyJIbTATOB.

MOFYT OBITH JOIMYHIEHbI HEAOYCTEBI, UCIIPABJICHHBIC
CTYACHTOM CaMOCTOSATCIIbHO B ITPOLCCCC pa6OTBI (OTBeTa

U T.1.)

69% - 50%

Y0BJIETBOPUTEIIHHO

00ya1a10T OOIMUMH TEOPETHUYECKUMHU 3HAHUSIMHU, YMEIOT
MIPUMEHATD, UCCIEA0BATh, HICHTU(PHUITUPOBATH,
aQHAIM3UPOBATh, CHCTEMATU3UPOBATh, PACIIPEACIIATE TI0
KaTeropusM, pacCYMTATh MTOKA3aTEIIH,
KJIAaCCU(HUITUPOBATH, pa3padaThIBATh MOJICIIH,
aIrOpUTMU3UPOBATH, YIIPABIIATh, OPraHU30BaTh,
TJIAHUPOBATH MPOIIECCHI HCCIIE0BAHMUS, OCYIIECTBIISATh
OIICHKY Pe3yJIbTaTOB Ha CPEIHEM YPOBHE.
JlomyckaroTes OIMOKH, KOTOPBIE CTYACHT 3aTPy IHACTCS
HCIIPABUTHh CAMOCTOSTEIBHO.

49 % u MeHee

HCYIOBJICTBOPHUTCIIBHO

00J1aJat0T HE MOJHBIM 00BEMOM 00X TEOPETUYECKUMU
3HAaHUSIMH, HE YMEIOT CAMOCTOSATENbHO IPUMEHSTD,
UCCIIe10BaTh, UIEHTU(PULINPOBATh, AHAJIU3UPOBATh,
CHCTEMaTH3UPOBATh, PACHIPEAEIATH [0 KATETOPUsIM,
paccuMTaTh MOKa3aTeNn, KIacCu(pUIUPOBATh,
pa3pabaTbIBaTh MOJIEINIHU, AITOPUTMHU3UPOBATD, YIIPABIATH,
OpraHu30BaTh, INIAHUPOBATDH MPOLIECCHI UCCIIEIOBAHUS,
OCYILIECTBIISATh OLIEHKY PE3YJIbTaTOB.

He cdopmupoBanbl yMEeHUS M HaBBIKH VIS PELICHUS
npodecCHOHATBHBIX 3a]a4

100% - 50%

3a4TCHO

XapaKTEepUCTHKA M0KA3aTelsl COOTBETCTBYET «OTIMYHOY,
«XOPOILO», «YIAOBIECTBOPUTEIHHO

49 % u MeHee

HC 3a4TCHO

XapPaKTCPUCTHKA ITOKA3aTCJIA COOTBECTCTBYCT
«HCYOOBJICTBOPUTCIIBHO»

7. COAEP KAHUE JTUCIUIIJIMHBbI

7.2 CopeprkaHue MPaKTHYECKUX 3aHATHH U 1TaOOpaTOPHBIX padoT




Tema 1. Company (YK-4, I1K-1)

Types of companies and legal structures. Organizational structure and hierarchy. Corporate governance.
Company departments and functions. Business communication within organizations. Company profiles and
presentations

Tema 2. Marketing Mix (YK-4, TIK-1)

Introduction to the Marketing Mix. Basic marketing concepts and the structure of the Marketing Mix
(4Ps/7Ps). Product Strategy and Branding. Product description, product life cycle, branding, and
positioning. Pricing Strategies. Pricing methods and strategies, market and competitor analysis. Place:
Distribution Channels. Distribution systems, logistics, e-commerce, and international markets. Professional
communication with partners and suppliers.

Promotion and Marketing Communications. Advertising, public relations, digital marketing, and social
media communication. Integrated Marketing Mix and Case Studies. Application of marketing mix elements
in real business situations. Case studies, discussions, and marketing strategy presentations.

Tewma 3. International Trade (YK-4, TIK-1)

Introduction to International Trade. Key concepts of global trade, types of international transactions, and
main participants in foreign trade activities. Export and Import Operations

Procedures and documentation in export—import activities, trade contracts, and business correspondence in
international commerce. Cross-Cultural Business Communication. Cultural differences in international
negotiations, professional etiquette, and communication strategies in global business environments.
International Trade Negotiations and Case Studies. Practical application of trade terminology through
negotiations, analysis of real trade situations, and business presentations.

Tema 4. Competition (YK-4, I[1K-1)

Introduction to Market Competition. Types of competition, market structures, and key economic concepts.
Development of professional vocabulary related to competitive environments. Competitive Analysis and
Market Research. Methods of analyzing competitors, SWOT analysis, benchmarking, and interpretation of
market data in a foreign language. Business Communication in Competitive Contexts Presentations,
negotiations, and professional discussions related to competition and strategic business decisions.

7.3. ConepskaHue caMOCTOSITeTbHOM paboThI




Tema 2. Marketing Mix (YK-4, TIK-1)

Development of core professional marketing vocabulary. Reading and presenting product-related
professional materials. Language skills for negotiations and price discussions. Analysis and creation of
marketing messages in a foreign language. Brand Identity and Consumer Perception. Research on how
companies create brand image and influence customer perception across different markets. Digital Content
Creation for Marketing Purposes. Preparation of promotional texts, social media posts, and advertising
materials in a foreign language. Evaluation of Real-World Marketing Campaigns. Independent analysis of
successful or unsuccessful marketing campaigns with presentation of findings.

Tema 3. International Trade (YK-4, IIK-1)

International Trade Regulations and Agreements. Trade policies, tariffs and non-tariff barriers, international
trade agreements, and the role of global trade organizations. Logistics and Transportation in International
Trade. Shipping methods, Incoterms, supply chain management, and communication with logistics partners.
Country Market Research Project

Study of trade opportunities, major export/import products, and economic characteristics of a selected
country. Business Correspondence in Foreign Trade. Preparation of professional emails, inquiries, offers,
and responses used in international business communication.

Case Analysis of Cross-Border Trade Practices. Investigation of real examples of international trade
cooperation, including challenges and solutions in global business operations.

Tema 4. Competition (YK-4, I[1K-1)

Legal and Ethical Aspects of Competition. Antitrust regulations, fair competition principles, and ethical
issues in international business practices. Business Communication in Competitive Contexts Presentations,
negotiations, and professional discussions related to competition and strategic business decisions. Brand
Competition and Consumer Behavior. Factors influencing consumer choice, brand rivalry, and
communication strategies used to gain competitive advantage.




7.3.1. [IpumMepHBIE BOMPOCHI IS CAMOCTOSATEILHON TOATOTOBKH K 3a4€Ty/9K3aMEHY
[Tpunoxenue 1

7.3.2. IIpakTryeckue 3ajaHus O AUCUUIUIMHE Il CAMOCTOSATEIbHOM MOATOTOBKU K
3a4eTy/3K3aMeHy
ITpunoxxenune 2

7.3.3. Ilepeyenpb KypcoBBIX paboT
He npenycmorpeno

7.4. DeKTpoHHOE MOPTQOINO 00yIAFOIIETOCs
Marepuansl pa3MeImarTCs

7.5. MeTtonuyeckne peKOMEH IAlUU 110 BHITIOIHEHUIO KOHTPOIBHOM paboThI
[Tpunoxenue 6

7.6 Meronuueckre peKOMEHAINH 110 BBIOJIHEHUIO KYPCOBOM paboThI
He npenycmotpeno

8. OCOBEHHOCTHU OPI'AHU3AIIMU OBPA3OBATEJIBHOI'O
MNPOLECCA IO JUCIHUIIJIMHE IS JINL C OTPAHUYEHHBIMUA
BO3MOXHOCTAMMU 31OPOBbsA

Ilo 3aaenenuto cmyoenma

B nensx JOCTYITHOCTH OCBOEHHS MPOrpaMMBbI JUISL JIUIl C OTPAHUYEHHBIMUA BO3MOXKHOCTSMHU 370POBBS
pu HEOOXOAMMOCTH Kadenpa o0ecreunBaeT CIAYIONINE YCIOBUS:

- 0COOBII MOPSIOK OCBOCHHUS TUCIUILIIMHBIL, C YYETOM COCTOSIHUS UX 37J0POBBS;

- DIIEKTPOHHBIE 00pa30BaTeNbHBIE PECYpChl MO JIUCHHUILIMHE B (QOpMax, aJanTHPOBAHHBIX K
OTPaHUYCHUSIM UX 3/10POBbBS;

- W3y4YeHHWE IUCIMIUIMHBI 10 WHIMBHIYaJbHOMY y4eOHOMY IUIaHy (BHE 3aBHCHMOCTH OT (OPMBI
oOyueHus);

- DJIEKTPOHHOE OO0y4YyeHHWE U JAUCTAHLIUOHHBIE O00pa30BaTENbHbIE TEXHOJOTUH, KOTOpHIE
IpeayCcMaTpUBAIOT BO3MOXXHOCTH MpUeMa-niepeadd HHPOPMAIIUHU B TOCTYITHBIX U HUX (hopMax.

- poctyn (yOaJIeHHBIA JOCTYIM), K COBPEMEHHBIM MpOdEeCcCHOHANIbHBIM 0a3aM JaHHBIX U
MH(POPMALMOHHBIM CIIPABOYHBIM CHCTEMaM, COCTaB KOTOPbIX onpeaeneH PI1/I.

9. MIEPEYEHHh OCHOBHOM Y JOINOJTHUTEJIBHON YYEBHOM JINTEPATYPBI,
HEOBXOJIUMOM JJ151 OCBOEHU S JUCUILINHBI
Caiit 6ubdamorexn YpI'ly
http://lib.usue.ru/

OcHoBHas1 JIUTEpaTypa:

2. Mapkosa T. JI., Hukudoposa M. B., [Tupoxkosa U. C. ['pammaTiKa aHTJIHIICKOTO TJIarosa
[DnexTponHEIi pecypc]:yuedHoe mocoodue. - ExarepunOypr: YpI'DVY, 2022. - 99 — Pexum nocryna:
http://lib.wbstatic.usue.ru/resource/limit/ump/22/p494491.pdf



3. Ilepsyxuna U. B., Mapxkosa T. JI., [Tupoxkosa 1. C. buzHec-kOMMyHUKAI[MX HAa aHTJTUACKOM
sI3BIKE [ DIEKTPOHHBIN pecypc]:yaeOHoe nocobue. - EkatepunOypr: YpI' DV, 2024. - 325 — Pexum aocryna:
http://lib.wbstatic.usue.ru/resource/limit/ump/24/p496417.pdf

JonosHUTEIBLHAS JTUTEPATypa:

10. MIEPEYEHb HH®OPMAIIMOHHBIX TEXHOJIOT U1, BKJIIOUYAS TEPEYEHD
JIMHEH3UOHHOI'O TIPOT'PAMMHOI'O OBECIIEYEHUSA 1 UTH®OPMALIMOHHBIX
CIIPABOYHBIX CUCTEM, OHJIAMH KYPCOB, UCITOJIb3YEMBIX ITPY OCYIIIECTBJIEHUM
OBPA3OBATEJIBHOTI'O TPOLECCA 11O JUCHHUIIVIMHE
IlepeyeHb JMIEH3HOHHOTO MPOrPAMMHOIO 00eCIIeYeHHUs

Astra Linux Common Edition. JloroBop Ne0417-I10/2019 ot 08.05.2019, Axt NeSk000343 ot
24.05.2019 u Kontpakt Ne 35-Y/2018 ot 13.06.2018, Akt Ne YT213 ot 17.12.2018. Cpok neicTBUsI TUIIEH3UH
- 03 orpaHUYECHHS CPOKa.

MoiiO¢uc crangaptasiii. Cornamenue Ne CK-281 ot 7 utons 2017. [lara 3axmrouenus - 07.06.2017.
Cpok neiicTBUS JIULIEH3UH - 0€3 OTpaHUYEHNUS CPOKaA.

Ilepeyenb HHGPOPMALHOHHBIX CIPABOYHBIX CHCTEM, pecypcoB HHPOPMAIMOHHO-
TeJIeKOMMYHUKAIMOHHOU ceTH « AHTEepHEeT»:

CnpaBouHo-mipaBoBasi cuctema ['apant. JloroBop Ne 58419 ot 22 nekabps 2015. Cpox neictBus
JIMLIEH31H -0€3 OrpaHUueHUs CPOKa

CnpaBouHno-nipaBoBasi cuctemMa KoncynsTanT +. JloroBop Ne 143/223-VY/2025 ot 02.12.2025 Cpox
nercTsus aueH3uy qo 31.12.2026

11. ONUCAHUE MATEPUAJIbHO-TEXHUYECKOM BA3bl, HEOBXOIUMOM 11
OCYHIECTBJIEHUSA OBPA3OBATEJIBHOI'O ITPOLHECCA IO INCHHUIIJIMHE

Peanuzanus yueOHOM AUCHUIUIUHBI OCYIIECTBIISAETCS C UCIOJIb30BAHUEM MaTepHaIbHO-TEXHUYECKON
6a3b1 YpI' DY, obecnieunBaronieil MpoBeeHUE BCEX BUIOB YUEOHBIX 3aHATHI M HAyYHO-UCCIICAOBATEILCKON U
CaMOCTOSTENILHON paboThl 00yUYaIOIIMXCSI:

CrnenuanbHble TIOMEIIEHUS PEACTaBISIOT cO00i yueOHbIe ayIMTOPHM JUIS NMPOBEJCHHUS BCEX BUIOB
3aHSTHUN, TPYIIIIOBBIX U MHAUBUAYAIbHBIX KOHCYJIBTALMH, TEKYILLIEr0 KOHTPOJIS U MPOMEKYTOUHOM aTTECTALUH.

[TomereHust Asi caMOCTOSITEILHON pabOTHl 00YYarOIMXCsl OCHAIEHBI KOMITBIOTEPHON TEXHUKOH ¢
BO3MOXHOCTBIO TOAKIMIOUeHUst K cetun "HMHTepHer" U obecrnedeHneM JAOCTyna B AJIEKTPOHHYIO
nH(POPMAIMOHHO-00pa3oBaTenbHy0 cpeny Ypl'OV.

Bce momernieHns: yKOMIUIEKTOBAaHbI CHEIMATM3UPOBAHHON MEOENbI0 U OCHAIICHBI MYJIbTUMEIUHHBIM
000pyI0BaHUEM CIIEIIO0OPYI0BaHUEM (MH(POPMALMOHHO-TEIIEKOMMYHUKAITMOHHBIM, HHBIM KOMIIBIOTEPHBIM),
JOCTYTIOM K HWH(pOPMAIIMOHHO-TIOMCKOBBIM, CIIPABOYHO-TIPABOBBIM CHCTEMaM, 3JIEKTPOHHBIM OHOINOTEYHBIM
cucremMam, 0a3aM JaHHBIX JIEHCTBYIOIIETO 3aKOHOJATENbCTBA, HWHBIM HWH(POPMALMOHHBIM pecypcam
CITy>KalllUMU JUIS TIPE/ICTaBICHUS yueOHOM HHPOpMAauu OONBIION ay TUTOPHH.

Ji mpoBeeHUs 3aHATHH JIEKIUOHHOTO THIA MPE3CHTAUUM U APYrue ydeOHO-HarisAHble mocolus,
o0ecrneuMBaroIve TEMATUYECKUE NILTIOCTPALIUH.



[Ipunoxenue 1

K paboyeli mporpamme

7.3.1. MpumepHbIe BONpOChI AN CAMOCTOATENIbHOW NOArOTOBKU K 3a4eTy/

3K3aMeHy

1 cemecTp (3a4erT)

What are advantages of different forms of business ownership?

What are disadvantages of different forms of business ownership?

What are advantages of different organizational structures?

What are disadvantages of different organizational structures?

What are the functions of managers at different levels of corporate structure (Board of directors,
CEO, middle management, line management)?

What are the key functions of top managers?

What are the key functions of middle managers?

What is Peter Ducker’s contribution into the science of management?

Is management art or science?

. What is the difference between a manager and a leader?

. What are the features of a leader?

. What leadership styles are you aware of?

. Is there a difference between a male and female management style?

. What is the glass ceiling syndrome?

. What are the principles of good time management?

. What is the management skills pyramid?

. What ways of developing leadership skills are you aware of?

. What is stress? What causes stress?

. What techniques can be used to overcome stress?

. What theories of management do you know?

. What classic theories of motivation can managers apply to encourage their staff to perform?
. What classic theories of motivation can managers apply to encourage their staff to perform?
. What modern theories of motivation can managers apply to encourage their staff to perform?
. What methods of financial motivation can managers use to encourage their staff to perform?
. What methods of non-financial motivation can managers use to encourage their staff to perform?
. How do companies motivate staff to work more effectively?

. What is flexitime? What flexible work arrangements do you know?

. What is performance appraisal?

. Give examples of different fringe benefits.

. Why is it essential to motivate staff?

2 cemecTp (3a4eT)

1.

e A A

What is marketing?

What is the selling concept?

What is the marketing concept?

What are market opportunities? Give your own examples.
What is the consumer market?

What are the components of the producer market?

What is market (marketing) research?

What are the types of market research?



9. What types of research techniques exist?

10. What are the pros of different research techniques?

11. What are the cons of different research techniques?

12. What is market segmentation?

13. What are the types of market segmentation?

14. Ilustrate market segmentation with your own examples.

15. What are the key principles of designing a questionnaire?

16. What mistakes are typically made while designing the questionnaire?

17. What is a customer profile? How is it compiled?

18. What is the Marketing Mix? Why is it essential in marketing?

19. What is Marketing Mix coherency? Illustrate with your own examples.

20. What is Marketing Mix dynamics? Illustrate with your own examples.

21. Explain Product as the element of the Marketing Mix using your own examples.
22. Why is packaging important? Illustrate with your own examples.

23. What is the Japanese understanding of quality? Illustrate with your own examples.
24. Explain Price as the element of the Marketing Mix using your own examples.
25. What pricing strategies are you aware of?

26. Explain Place as the element of the Marketing Mix using your own examples.
27. What channels of distribution do modern companies use?

28. Explain Promotion as the element of the Marketing Mix using your own examples.
29. What is an effective promotion campaign? Illustrate with your own examples.
30. Can you give examples of promotion campaigns that failed?

3 cemecTp (3auerT)

What is a Product as the element of the Marketing Mix?
What does the concept of the total product include?
Products and brands: is it the same concept?
Can you describe the history of the brand of your choice?
What is a product line? Give your examples.
What is a product range? Give your examples.
What is the difference between a product line and a product range?
What is the importance of a product life cycle?
What are the stages of a product life cycle?
. Illustrate a product life cycle with your own examples.
. What affects the length of a product line?
. What strategies can a company use to increase market share and profitability?
. What is the difference between line filling and line stretching?
. Illustrate with examples how line filling and line stretching can be used both successfully and
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unsuccessfully.
15. What is the difference between products and brands?
16. What is branding?
17. What branding strategies are you aware of? Illustrate with your own examples.
18. What types (categories) of brands do you know?
19. What is brand stretching? Illustrate with your own examples.
20. What is brand filling? Illustrate with your own examples.
21. Why do consumers need brands?
22. Why do producers need brands?
23. What are brands accused of? Why? Illustrate with your own examples.
24. How do young people perceive brands?



25.
26.
27.
28.
29.
30.

What strategies could producers use with regard to branding?

[llustrate with examples how different strategies can be used successfully.
Ilustrate with examples how different strategies can be used unsuccessfully.
Is it always appropriate to use diversification strategy?

Can you give examples of taking a brand upmarket or down-market?
[lustrate with examples brand management mistakes.

4 cemecTp (3aueT)
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19.
20.
21.
22.
23.
24.
25.

26.
31.
27.
28.
29.
30.

What is the Promotion Mix?

What is the function of the Promotion Mix?

What are the advantages and disadvantages of different components of the Promotion Mix?
What is advertising? What are its pros and cons?

Can you compare advertising with other promotional tools?

What is the function of advertising?

What are the types of advertising?

What are the pros of different advertising media?

What are the cons of different advertising media?

. What is a brief?

. What is a media plan?

. What advertising methods do you know?

. Which are the most effective advertising media in your opinion? Why?

. Which are the least effective advertising media in your opinion? Why?

. What factors are essential in making a good advertisement and successful advertising campaign?
. Give examples of a good advertisement and successful advertising campaign.

. What techniques do advertisers use to persuade consumers to buy a product or a service?

. Give examples of the techniques advertisers use to persuade consumers to buy a product or a

service.

What models do advertisers use to create effective ads?

Do you think advertising is an art?

Can you give examples of advertisers who can be called genuine artists?

Do you think advertising is a science?

What would the world be like without advertising? Illustrate your statements with examples.
How important are ethic issues in advertising?

Do you think advertising is a clever way of lying about products? Illustrate your statements with
examples.

What factors are essential in making a good advertisement?

What is shocking advertising? Illustrate with your own examples.

Why do advertisers tend to advertise products and services in social media?

What adverts have you seen or heard that you particularly liked? Why did you like it?

What adverts have you seen or heard that you particularly disliked? Why did you dislike it?
What trends will influence advertising in the future?



[Ipunoxenue 2
K paboueli mporpamme

7.3.2. IlpakTHyecKue 3aJaHUS M0 JUCHUILINHE J1JI51 CAMOCTOATEIbHON MOATOTOBKH K
3a4eTy ¢ OLIeHKOH /IK3aMeHy

IIpumepHBbIe NpaKTHYECKHUE 32IaHUS M0 TUCHUILINHE 1JI5l CAMOCTOSITEIbHOM MOATOTOBKH
K 3a4eTy

1. lonyck k 3a4ery
¢ KonrponwsHoe ayaupoBanue (B knacce) (YK-4, TIK-1)
2. Give the English equivalents to the following Russian word and phrases (YK-4, [1K-1)

1) mocTosIHHOE COBEPIIEHCTBOBAHUE

2) TEeXHUYECKHE XapaKTepUCTUKU

3) oTpacneBble CTaHAAPTHI

4) KJIMEHT, HEe UMEIOIINI MPEeANOUYTUTENBHOTO OpeHaa
5) KJIHMEHT, NPeANOYUTAIOIINN ONPEAEIIEHHYI0 TOPTOBYIO MapKy
6) peHTaberTbHOCTh

7) BO3MOYKHOCTH PBIHKA

8) J1oins pbiHKa

9) BBICTPOUTH PHIHOUHYIO CTPATETHIO

10) ctumynupoBaHue cObITa

11) HuieBoit mpoxyKT

12) npuobpeTath TOBaphbl U yCIyTH

13) cooTHOIIEHKE 1IEHBI U KaYeCTBa

14) oGecnieunTh KayecTBa MPOyKTa/yciIyru

15) cozmath 00pa3 coruanibHON OTBETCTBEHHOCTH

16) maTuTh NpeMuUIo

17) coxpaHuTh INIEPCTBO HA PHIHKE

18) 6aprep [uist BX0/1a Ha PhIHOK

19) neneBoii peIHOK

20) BBITECHATh KOHKYPEHTOB C pPhIHKA

3. Speak about the chosen topic. Answer the teacher’s questions if there are any. See the list
of topic in Annex 1. (YK-4, TIK-1)

IIpumepHbIe MPaKTHYECKHUE 32JaHUS MO TUCHUILINHE JJI5l CAMOCTOSITEIbHOM MOATOTOBKH
K 3a4eTy
1. lonmyck k 3a4ery:

¢ KoutponbsHoe aynupoBanue (B kiacce) (YK-4, I1K-1)

¢ Hanuuwue rnoccapus. [IpoBepka 3nanus Bokadymsipa mo tremam (yctHo) (YK-4, I[TIK-1)
2. Read the text (~ 2000 symbols) and render it in English. Answer the teacher’s questions
if there are any (YK-4, I[IK-1)

3. Speak about the chosen topic. Answer the teacher’s questions if there are any. See the list
of topic in Annex 1. (YK-4, I[IK-1).

(sample text for rendering)



How not to name a new car
Companies that get it wrong risk both derision and outrage

Bestowing a name on a car, as on a child, is not to be taken lightly. By naming his
progeny x & a-xii, Elon Musk has condemned the boy to a lifetime of befuddled attempts at

pronunciation (“ex ash ay twelve”, for those wondering). Naming the first four models produced

by Tesla, his car company, s, 3, x and y was equally asinine.
Yet model names that provoke derision or outrage are surprisingly common in the car

business. The Ora Funky Cat, from a sub-brand of China’s Great Wall Motors, was recently
renamed the Ora 03, ostensibly as part of a new global brand strategy but mainly because it
sounded daft. Peugeot’s Bipper Tepee, now discontinued, was about as bad. (Peugeot is owned

by Stellantis, whose largest shareholder, Exor, part-owns The Economist.) The Nissan Cedric, a
large saloon on sale from 1960 until 2004, sounded like it belonged in the previous century. It
eventually became the Datsun 200 series in many overseas markets.

Other examples are more off-putting. The Studebaker Dictator was renamed the
Commander in 1938 (for obvious reasons), but not so the Suzuki Esteem (though it brought

owners none) or Mitsubishi Carisma (it lacked any, and an “h”’). Some carmakers have been
caught out by unfortunate translations. Chevrolet’s Nova meant “no go” in Spanish, while the

Mazda Laputa translated as “prostitute”. Ford’s Pinto (pictured) meant “small penis” in Brazilian
slang. Employing letters and numbers is safer but not foolproof. The Toyota mr2 had to drop
the deux in France: the full name sounded close to the word for “shit”.

Geopolitics has lately made naming a car even more treacherous. Xiaomi, a Chinese tech
giant that has turned to carmaking, wants to brand the platform underpinning its inexpensive su7
saloon Modena. This happens to be the name of the Italian city where Ferrari (also part-owned
by Exor) and Maserati (of Stellantis), two somewhat pricier European marques, hail from. That

has incurred the displeasure of the city’s mayor and Italy’s minister for enterprise, and may fall

foul of an Italian law banning the use of Italian place names for foreign products.

It is not only Chinese carmakers that have committed such faux pas. In April Alfa Romeo,
one more Italian carmaker owned by Stellantis, was forced to hastily rebrand the Milano, a
small suv, as the Junior days after it was launched. The car is made in Poland. Before long a
foreign carmaker might try to win favour with Chinese customers by calling one of its models

the Hangzhou, after the country’s carmaking heartland. They should think twice.

Possible questions:

In author’s opinion, what might be the sequence(s) of choosing the wrong name for a car?

Is this relevant with regard to other products?

Have you ever experienced facing the names that were translated from one language to another
and communicated the wrong message?






IIpuioxenue 6
K paboueii mporpamme
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BBenenue

OCHOBHOI1 yebro 00yUeHUSI THOCTPAHHOMY SI3BIKY TIPU 3209HOM OOYYECHHH SIBIISICTCS
co3ganue 0a3pl s JanbHEHIero mnpodeccHoHaTbHOTO CaMOCOBEPIIEHCTBOBAHMS B
00J1aCTH TAHHOTO A3BIKA.

Crygentsl, wusydaromme guciuiuinHy «lIpodeccHoHANIBbHBIE HWHOCTPAHHBIN
SI3BIK», COTJIACHO YYEOHOMY IUIaHy CHAIOT SK3aMEH WIM 3a4eT MO JAaHHOMY KYypCy.
JIonmyCKOM K 3TOMY HMTOTOBOMY KOHTPOJIKO 3HAHUM SABJISETCS YCHEHNIHOE BBITIOJIHECHUE
KOHTPOJIBHBIX paboT U co0eceJOBaHUE IO HUM.

[lens HamucaHus KOHTPOJBHOM pabOThl — BBIPAOOTKA Yy CTYJEHTOB OIbITA
CaMOCTOSITEJTLHOTO  TOJY4YeHHMs  YIUIYOJEHHBIX  3HAHUM 1O  TemMaM  Kypca
«IIpodeccuonanbHbI HHOCTPAHHBIN A3BIK». BeINOMIHEHNE KOHTPOJIBLHON pabOThI UMEET
00JIBIIIOE 3HAUYCHHE:

- BO-TIEPBBIX, OHA 3aKPEIUISICT U YIIYOJsieT JEeKCUYECKHE 3HAaHMS CTYJIEHTOB IO

U3y4aeMoil yu4eOHOU TUCITUTIIINHE;

- BO-BTOPBIX, IIO3BOJISIET  COBEPIICHCTBOBAaTH  I'PAMMATHYECKUE  HABBIKU,
00eCIeuynBaIINe KOMMYHUKAIIUIO 0€3 NCKAKEHUS CMBICIIA TPU TUCbMEHHOM U YCTHOM
oOImIeHny; IepeBoie; pedepupoBaHNN U AHHOTUPOBAHUH TEKCTOB,;

- B-TPETBUX, CTYJICHT YYUTCSA YCTHO M3JIaraTb CBOU MBICIIM HA AHTJIUUCKOM SI3BIKE;

- B-UETBEPTHIX, CTYJIEHT MPUOOPETAET ONBIT BBICTYIUICHUM U JOKJIAJ0B Ha
AHTJIMHACKOM S3BIKE.

[Iporpamma mnpexycMaTpuBaeT TJaBHBIM 00pa3oM CaMOCTOATEIbHYIO pPaboTy
CTyJCHTOB. PeKoMeHAyeTcs  HMCIOJIb30BaTh Y4eOHYI  JUTepaTypy, MaTepuaibl
NEPUOJUYECKON TMeYaTh M HUHTEPHETAa, CIOCOOCTBYIOIIME BBHINOJHEHUIO LIeNIeH W 3aaad
o0yueHus.

AynautopHasi paboTa oJi pyKOBOJACTBOM IIPENOaBaTeNsl 3aKII0YAETCs B IPOBEACHUU
TPYINIOBBIX  3aHATUI  pa3IMYHOrO  Xapakrepa  (YCTaHOBOYHBIE,  KOHTPOJIbHO-
3aKpEeNUTEIbHBIC U JIP.).

Kadenpa JlenmoBoro MHOCTpaHHOTO s3bIKA JKEJTAeT BaM IUIOJJOTBOPHON padOTHI B
n3ydeHun aucuuiuivHbl «IIpodeccHuoHaIbHBI HHOCTPAHHBIA SI3BIK» M YCHEHIIHOIO
BBITIOJTHEHUS KOHTPOJBHBIX paboT.

Pa3znen 1. Meroauueckue YKa3aHusd 110 BBINNOJHCHUI0 KOHTPOJbHBIX paﬁoT

KoHTponbHas paboTa BBINOJIHSAETCS CTYJIEHTOM CaMOCTOSTEIBHO U CHAETCS B
YCTaHOBJIEHHbIE Ka(eapoil cpoku (HO HE MO3JHEE OHS CHAayd 3a4eTa WIM HK3aMeHa I10
mucuumiuHe). Temarnka M oOpasupl KOHTPOJIBHBIX PAa0OT M YCTHBIX COOOILIEHUI
IIPUBEICHBI HUXKE.

CryneHTy ciieqyeT TIATebHO TOTOBUTHCS K BBIIIOJHEHUIO KOHTPOJIBHOW padOTHI.
[TonoxxurenpHbI pe3yabTaT OyAET MOJYYEH, €CIM CTYAEHT CUCTEMAaTHYECKU IMOCEIaeT
JEKIUU ¥ CaMOCTOSITENIbHO paboTaeT 1Mo mnporpamMMe kypca. Heo6xonuMo oTMeTuTh, 4TO
camocTosITeNbHas paboTa HEMPEMEHHO MPEANOoNaracT CaMOKOHTPOJIb, KOTOPBIH SIBIsETCS
3QJI0ONOM JAJIBHENIIETO COBEPILICHCTBOBAHHUS BIaJACHUS NHOCTPAHHBIM S3BIKOM.

B mpomecce BBIMONHEHUS KOHTPOJBHBIX pPalbOT CTYIEHTHl MJOKHBI H3YUYUTh
ONpEeENICHHbIE pa3fellbl  Kypca H3y4aeMOro HHOCTPAaHHOrO sA3blka B  00BEME,
IPEAYCMOTPEHHOM MPOrPAMMOM.



OcHoBHBIE ITanbl pa0d0ThI CTYACHTA HAJl KOHTPOJIbHOI PadoToi:

1) u3yuyeHue JEeKCUIECKOTO U TPaMMaTUYECKOro MaTepuasa 1o TeMe paboThi;
2) Harrcanue paboTHI MO MPEAJIOKEHHOMY 00pasily;

3) odbopmieHrE KOHTPOILHOM PabOTHI B LIEIIOM;

4) mpoBepKa KOHTPOJIbHOM pabOThI U MOATOTOBKA K 3aUeTy/3K3aMeHYy.

CnHcok OCHOBHOM M JIONOJIHUTEIBHOM JINTEpaTypbl, PEKOMEHI0BAaHHON Kadenpoii,
npuseneH B [Ipunoxenun A. Kpome Toro B IIpunoxxennn A npuUBEAEH CIUMCOK PECYPCOB
WNurepHet. Bes pekoMenyemas nurepatypa uMeeTcsi B OM0anoTexe Ha aOOHEMEHTE WU B
YUTAIBHOM 3aJIe.

Hapsiny ¢ yueOHMKaMu Mpy MOATOTOBKE K HAMMCAHUIO KOHTPOJIHHOU PabOThl MOKHO
M0JIb30BAThCS CIOBAPAMH (B T. Y. SJICKTPOHHBIMU).

KonTpoJsbHasi padoTa BbINOJHAETCS CJIETYIOIMM 00pa3om:

1. 3amanuss  KOHTPOJBHBIX  pabdOT  JOJKHBI ~ OBITh  BBIOJIHEHBI B TOM

TI0CJIEI0BATEILHOCTH, B KOTOPOU OHM JaHbl B METOJMYECKUX YKa3aHUAX .

2. Ilpu nepeBoe TEKCTa MUIIETCS TOIBKO PYCCKHM TEKCT (MIEPEBO/I) U BBIMOIHAETCS

YCIIOBHE 3a/I1aHHS;

3. BoimonHeHHBIE  KOHTPOJIbHBIE paOOThl HAMpaBISIOTCA I THPOBEPKU |

PELEH3UPOBAHUS B YCTAHOBJIIEHHBIE CPOKH.

4. Ecnu KOHTpOJIbHAsI pa00Ta BHINIOJIHEHA C HAPYLIEHUEM JIAHHBIX YKa3aHUW WA HeE

MOJIHOCTBIO, OHA BO3BpAIIAETCS CTYJEHTY 0€3 MPOBEPKHU.

5. IIpoBepuB paboTy, MpenoiaBaTeiib B PpEUEH3UH MPOCTABISET OLICHKY «3a4eT» WIN

«HE3a4eT», a TaKKe OTMEYaeT ee HelocTaTku (mpu Hanuuuu). OLEHKa «3a4TEHO»

npeanoiaraer, 4ro CTYAEHT JOMyCKaeTcss N0 cJayd 3adera / H3K3aMeHa IIo0

JTUCITUTITNHE?.

6. Ecu pabota He 3auTeHa, cienyeT BHUMATEIbHO Pa300paTh AOMYIIEHHbIE OIINOKH

Y HETOYHOCTH, MPOIITYAUPOBATH HEYCBOCHHBIE Pa3Jeibl I'PAMMATHKHU, HCIPABUTH

OLIMOKYU ¥ BHOBb IIPEICTABUTh €€ Ha MPOBEPKY BMECTE C HE3aUTECHHOU pabOTOM.

OdopmiieHne KOHTPOJIbLHOH PadoTHI.

KonTtponbHas pabora cpaeTcss B MUChbMEHHOM Bue Ha jucte dopmara A4, mdo
BBITIOJTHSIETCS HA JTUCTE OOBIYHOW YUYEHUYECKOUW TeTpaau 0ol pa3iauHOBKH. CTpaHUIIBI
clielyeT IPOHYMEPOBATb.

Ha tutrynsnom nucte (Ilpunoxenue b) o0s3aTenbHO yKa3bIBAIOTCS: JUCIUIUIMHA,
O®UO npenopasatens, ®UO crynenra, ¢akyiabTeT, rpyIma, cHEUAIbHOCTh. Jlanee
CJeyeT OCHOBHAs 4acTh PabOTHI.

K 3auery/sx3ameHy AOMYCKAOTCS CTYACHTHI, BHIMOTHUBIINE KOHTPOJIbHBIE PAOOTHI.
K sk3aMeHy/3aueTy CTYJIEHT JOKEH OCBOMTBH BCE TEMbI MpOrpaMMbl Kypca. [IpumepHsiii
oOpasell BOIIPOCOB K 3a4eTy/7K3aMeHy U MepedeHb TeM JUIsl YCTHOTO OTBETa MPEeICTaBICH
B [Ipunoxenun B.

'Tlo pemieHHIO MpeTnoAaBaTelisi KOHTPOJIbHASA paboTa MOXKET ObITh 3aMEHEHA Ha IMOATOTOBKY JIEKTPOHHON
MPE3EHTAINH 10 TEMaM IIPOTPAMMBI H €€ 3aIINTY.
2 T1o perieHuio mpenoaBaTess 3K3aMeH/3a4eT MOKET OBbITh C/IaH B TECTOBOM (hopme.



Paszpnen 2. IIlpumepHbIe 00pa3ubl KOHTPOJIBbHBIX PA0OT MO TUCHUILINHE
KOHTPOJIBHAS PABOTA Nel

Jna mozo umoodvt npasuIbHO GLINOIHUMbL KOHMPOJbHYI0 pabomy Ne 1,
HEOOXOMMO YCBOWUTH CJEAYIOIIME pas3delibl Kypca aHIJIMHUCKOro  s3blKa 110
PEKOMEHIOBAaHHBIM YUYEOHUKAM:
® [OPSAJOK NOCTPOEHUS CIIOKHOMOJYMHEHHBIX U CII0KHOCOUYMHEHHBIX MPEIT0KEHHM
® TOBTOPUTH JIEKCUKY IO Teme «Company structure»

IMPUMEPHbBIN OBPA3EIl KOHTPOJBbHOM PABOTHI Ne 1

I. Sentences 1 to 9 make up a short text about different ways in which companies can
be structured. Complete each sentence, by taking a middle part from the
second box and an end from the third box.

1.  Most organizations have a hierarchical or pyramidal structure,

2. Aclear line or chain of command runs down the hierarchy,

3. Some people in an organization have an assistant who helps them,

4.  Yet the activities of most large organizations are too elaborate,

5.  Large companies manufacturing a wide range of products, e.g. General
Motors,

6.  Businesses that cannot be divided into autonomous divisions with their own
markets

7.  An inevitable problem with hierarchies is that people at lower levels

8. One solution to this problem is matrix management, in which people report
to more than one superior:

9. Another, more recent, idea is to have a network of flexible groups or teams,

a. are normally decentralized into separate operating divisions,

b. are unable to make important decisions, but are obliged to pass on
responsibility to their boss,

C. can simulate decentralization, setting up divisions that use

d. instead of the traditional departments, which are often at war with each other;

e so that all employees know who their superior or boss is, to whom they
report,

f. e.g. a brand manager with an idea can deal directly with

g.  this is an example of a staff position: its holder has no line authority,

h.  to be organized in a single hierarchy, and require functional organization,

1. with a single person or a group of people at the top




] and an increasing number of people below them at each successive level.

k. and is not integrated into the chain of command.

1. and who their immediate subordinates are, to whom they can give instructions

m. each with its own engineering, production and sales departments.

n. internally determined transfer prices when dealing with each other

0. the appropriate managers in the finance, manufacturing and sales depertments.

p. they are formed to carry out a project, after which they ate dissolved and their

members reassigned.

q. unless responsibilities have been explicitly delegated

r. usually with production or operations, finance, marketing and personnel departments.
Sentence 1: ..... ..... Sentence 4: ..... ..... Sentence 7: .....
Sentence 2: ..... ..... Sentence 5: ..... ..... Sentence 8: .....
Sentence 3: ..... ..... Sentence 6: ..... ..... Sentence 9: .....

II Choose the correct word in italics to complete the text.

My company ! produces / produets specialized equipment for the chemical industry. Our 2
head / based office is near Chicago, but we also 3 specialize / operate in Europe and the
China where we have three * services / subsidiaries. There are 350 °> employs / employees in
the company. We © sell / sales our 7 produce / goods to companies like PFIZER which ®
provides / makes medicine. Our technology is very new, so we don’t have many °

competitors / companies.

IIT Read the text and complete the statements, choosing the correct answer a, b, c,

ord.
Timberland is a world-famous company in the market for boots and shoes. It is a real market
leader. The goods of this company are of high quality. They meet up-to-date standards. Here
are some advantages of working for Timberland. The company is focused on eco-friendly
production and it takes steps to use green materials in its products. Timberland offers
different jobs whether you are interested in design, marketing, sales, or green business. From
entry-level positions to senior management roles, there is something for everyone at
Timberland. The company values employee development and training. It offers training
programs and resources to help employees improve their skills. The company offers good
benefits including healthcare, retirement plans and paid time off. It also gives a range of
product discounts and perks. Timberland is a fun place to work. From company events and



social activities to team-building exercises and training programs, there is always something
new and interesting happening at Timberland.

I. Timberlandisa  company that produces boots, shoes and outwear
a) small
b)  world-famous
c) national
d) Chinese

2. Which of these advantages of working at Timberland are NOT mentioned in the text?
a) use of green technologies
b) paid time off
c) high salary
d) training program

3. Eco-friendliness, employee development and ... are the main advantages of
Timberland.
a) employee benefits and perks
b)  high price of goods
c)  solution to problems
d) modern trends

4. Timberland is a good company to work for because ...
a) the salary is good
b) there are company events, social activities, team-building exercises and training
programs
c) itis famous
d) the boots are good

5. The company values employee development. What does it do to improve their skills?
a) gives perks and bonuses
b) offers training programs and resources
c) uses green technologies
d) meets up-to-date standards.



KOHTPOJIBHASA PABOTA Ne 2

Umoovt npasuibHoO 6bINOJIHUNLL KOHMPOJIbHYI0 padomy Ne 2, He0OX0IMMO YCBOUTH
CJIeIyIOIUE Pa3elibl Kypca aHTIIMICKOTO s3bIKa M0 PEKOMEHOBAaHHBIM YYEOHUKAM:

I. MonanbeHble r1aroisl: can, may, must.

II. AKTUBHBIN ¥ TACCUBHBIN 3aJI0TH.

I1I. [ToBTOpUTH NEKCcUKY 1O TeMe «Marketing mix»

IPUMEPHBIN OBPA3EI] KOHTPOJBLHOM PABOTHI Ne 2

I. Read this article from the Financial Times by Jean-Noel Kapferer and answer the
following questions.

No one contests the economic necessity of geographically extending a product — it is a
source of economies of scale, of amortization, of rising research-and-development costs and
of competitive advantage in local markets. But how far can we push the global idea? For
example, the Mars brand is not absolutely global. The Mars chocolate bar is sold as an all-
round nutritious snack in the UK and as an energizer in Europe (two different concepts and
positioning for the same physical product). Nestle adapts the taste consumer expectations.
The Nescafe formulas vary worldwide.

Global marketing implies the wish to extend a single marketing mix to a particular region
(for example Europe or Asia) or even to the world. It also denotes a situation in which a
firm’s competitive position in one country can be significantly affected by its position in
other countries. The global approach sees the role of individual countries as only part of a
wider competitive strategy.

The aim marketing globalization is not to maximize sales but to increase profitability. In
the first place, it cuts out duplicated tasks. For example, instead of brining out different TV
advertising for each country, a firm can use a single film for one region. The McCann-
Erickson agency is proud of the fact that it has saved Coca-Cola $90 million in production
costs over the past 20 years by producing films with global appeal.

Globalization allows a firm to exploit good ideas, wherever they come from. Timotei
shampoo was developed in Finland and spread to other European countries. The beverage
Malibu, which is sold worldwide, was created in South Africa.

In drinking Coca-Cola, we drink the American myth — fresh, open, bubbling, young,
dynamic, all-American images. Young people in search of identity form a particular target.
In an effort to stand out from others, they draw their sources of identity from cultural models
provided by the media. Levi’s are linked with a mythical image of breaking away down the
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lonely open road — an image part James Dean, part Jack Kerouac, tinted with a glimpse of
a North American Eldorado. Nike tells young to surpass themselves, to transcend the
national confines of race and culture.

1. List all the brands mentioned in the article, and the products they relate to. Which two
products have different positioning in different markets?

2. Match the expressions 1-5 with their meanings a-e

1.  amortization of rising R&D costs

2. competitive advantage in local markets
3.  economies of scale

4.  maximization of sales

5. increased profitability

a) the idea that the larger amount you produce, the lower the cost of each unit
b) spreading the cost of research and development over a higher level of sales
c) being able to successfully compete in a particular place

d) making more profit

e) selling as much as possible

3. True or false? Global marketing means...

a) using the same combination of marketing activities in a particular region or the
whole world.

b) thatacompany’s position in one country will not be affected by its position in other
countries.

c) that companies can always use the same advertising campaign all over the world.
d) that individual countries are part of a wider global strategy.

e) that companies do not have to do certain tasks more than once.

4. Match the verbs with the nouns they go with in the article.
l.  maximize a) profitability

2. increase b) sales



3. bring out c) films
4. produce d) tasks
5. drink e) advertising
6.  duplicate f) the American myth
11 Categorize the following aspects of marketing according to the well-known *“4

P’s” classification of the marketing mix — product, price, promotion, and place.

Advertising After-sales service Brand name Cash discount
Commercials Credit terms Characteristics Distribution channels
Franchising Free samples Going-rate Guarantee
Inventory Line-filling List price Mailings
Market coverage Market penetration Market skimming Media plan
Optional features Packaging Payment period Personal selling
Points of sale Posters Prestige pricing Production costs
Public relations Publicity Quality sponsorship Quantity discounts
Retailing Sizes Warehousing Style
Transportation Vending machines Wholesaling

II1.

PRODUCT PRICE PLACE PROMOTION

......................................................

....................................................

....................................................

....................................................

10



....................................................

I11. For many companies successful marketing begins with the successful sales
letters. Read through the following text on how to write the perfect sales letter.
Then put one suitable word in each of the blanks.

Do you (1) stop to think about what happens (2) your sales letters

after they leave your desk?

You (3) spend hours drafting and redrafting them. But do you give a moment’s

thought to how your reader (4) react to them when they arrive? If (5)
, don’t write another word until you do. Before you write your next letter, put

(6) in the shoes of the customer. Make it reader-friendly. The majority (7)
sales letters get filed, lost or binned. The reader-friendly letter stands (8)
better chance.

Rule number one: never insult your reader with what is (9) a mass-mailed letter.
True, mass mailing is the quickest way (10) reaching hundreds of potential
customers. It’s also the safest way of ensuring that your letter ends up in the bin. A short
personalized letter, (11) gets to the point and clearly demonstrates (12)
knowledge of the customer’s needs, will inevitably be better received.

As a general rule, the more important (13) person, the shorter your letter (14)

be. Managing Directors are deluged with mail. They rarely have time to do (15)
than glance at it and are unlikely to respond (16) your letter
themselves. So in writing to MDs be brief. Junior manages, on the (17) hand, are
generally looking for ideas they can pinch and present to the boss (18)  their own. (19)

them long and informative letters.

IV. Rewrite the sentences, using Passive Voice. Then translate them.

1.We divided up the tips and shared them equally amongst the staff.
2.We can arrange a loan within six days.

3.Thousands of people see this advert every day.

4.Somebody damaged the goods in transit.

5.We cannot ship your order until we receive payment.

6.Have they closed fifty retail outlets over the last year?

11



KOHTPOJIBHASA PABOTA Ne 3

Umoowt npasuibHO 6bINOJIHUNLL KOHMPOJIbHYI0 padomy Ne 3, He00X0MMO YCBOUTH
CJIeIyIOIUE pa3elibl Kypca aHTIIUICKOTO s3bIKa M0 PEKOMEHJOBAaHHBIM YUYEOHUKAM:

I. llopsinok  MOCTPOEHHS  NMOBECTBOBATEJIbHBIX, BONPOCUTEJIBHBIX H
OTpUIATEJbHBIX NpenioxkeHnid B Present, Past u Future simple.

I1. IToBTOpPUTH JekcHKY 1O TeMe «International trade».

MMPUMEPHBIN OBPA3EI] KOHTPOJIBbHOM PABOTHI Ne 3

I Substitute the underlined words with their synonyms from the box

factors of production quotas commodities  protectionism tariffs

barter

1. Trade in raw materials and goods is called visible trade in the UK and merchandise
trade in the USA.

2. The direct exchange of goods without the use of money.

3. The protection of domestic industry against foreign industry.

4. Some countries had certain advantages because their inputs (costs of labor, raw

materials, capital, etc.) may be less expensive.

5. To protect domestic industries, some countries charge taxes on imports.

6. Other countries will restrict the quantity of imports allowed to enter their domestic
markets.

II Complete the text by choosing the right option from the words in italics.

Logistics is a word most often seen on the side of trucks and is mostly associated with (1)
transport / export of goods from one place to another. But it has a bigger meaning, the
management of the flow of materials through an organization from (2) raw / basic materials
to finished goods. It might sound a simple enough business moving things around but it is
growing more complex as new technology and the use of (3) e-mail / the Internet allows to
12



implement (4) news / information about a product.

This has opened up many new (5) markets / ways for the logistics industry. When you first
(6) launch / begin a new t-business it is cheaper and more efficient for delivery of products.
It also reduces the initial investment and (7) materials / inventory factor in starting a new
business.

Good logistics also play an important role in reducing the costly inventory problem of over
(8) supplying / stocking and guaranteeing that there are no problems in the supply (9) flow
/ chain.

III Put the words in the correct order to make sentences. The first word in the
sentence is in capitals

. to / This order / Puerto Rico / is being shipped.

. all over Europe / the industry leader / is / Transcargo / operations / with.

. the supply chain / Information technology / of / the dynamics / has changed.

. super-cheap versions / are / Fake goods / of expensive brands / usually.

. an employee / arrives / When / at the loading place / registers the delivery / a truck.

. 1s important / raw materials / of / Securing / long-term suppliers.

~N N L W N

. raw materials / transport / Lorries and trucks / to the factories

IV  Which is the odd one in each line

1 a) commodity  b)goods c)products d)components

2. a) lorry b) truck c) car d) ship

3.a) start b) finish c) commence d) begin

4. a) significant b) considerable c¢) hopeful d) important
5. a) provide b) sell c) supply d) offer

6. a) box b) container c) toy d) crate

V Choose the correct answer a, b, or ¢

1. The factors of production include
a) land, labor and capital
b) land and capital
c) labor and capital

2. Some marketers believe that pricing is the most important in the
marketing mix.
a) idea
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b) value
c) item

3.Sheisa in Eastern European affairs .
a) specialists’
b) specialist
c) speciality

We specialize in and label design.
a) packs
b) packaging
c) boxes

5. An economy of scale is a situation in which costs rise much more than the size of
production.

a) slowly

b) faster

¢) no movement at all

6. Could you tell me more about the steps in this process? ( = steps that
make up this process)

a) involved

b) interested

c¢) achieved

7. Not many people use this product. = The for this product is weak.

a) request
b) use
c¢) demand

8. Market structure is connected with

a) environment
b) competition
c¢) production

9. Not many people use this product. = The for this product is weak.

a) request
b) use
c¢) demand

10. In the modern world an economy is considered open when it

a) only imports goods and services
b) only exports goods and services
c¢) imports and exports goods and services
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VI Look at the news stories. Underline the verbs that tell you how the indicators moved: up or down. Mark
them with an arrow showing the directionup () orf down () $

A German unemployment rate falls slightly as the economy continues to create new jobs. Exports,
especially of machinery, rise dramatically as world demand remains strong.

B Bank of England warns as inflation increases sharply to 3.4% House owners suffer from more pain as
mortgage rates go up by 0.5% from 4.5% to 5%.

C Oil prices decrease as demand from China goes down sharply.

D US house prices continue to fall steadily as the number of new homes constructed drops steeply and
firms lay off workers.

Now complete the table with the verbs you underlined.

KOHTPOJIBHAS PABOTA Ne 4
Umoowt npasuibHo 8bINOJTHUMb KOHMPOJIbHYI0 padomy Ned, HEOOXOANUMO YCBOUTD
CJIeIyIOLIME Pa3eibl Kypca aHIIIUICKOTO s3bIKa M0 PEKOMEHJOBAaHHBIM YUYEOHUKAM:

L. Heauunsblie ¢popmel raaroaa. [puvactusd [ u 11, ux pynkuuu.
II. Ciio:xkHble npeaJiokeHus. [ IpuaaTounsie NpeaioKeHUs U UX TUIIBI.
I1I. IHoBTOpUTE JIeKCcHKY 1O TeMe «Competition»

IPUMEPHBIN OBPA3EIl KOHTPOJbHOM PABOTHI Ne 4

I Complete the TV reporter’s commentary with the expressions below

market economy market place market prices market forces

market pressures market reforms
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In China, all economic activity used to be controlled by the state. Prices were fixed by the
government, not by buyers and sellers in the market (1) . But in the last 40 years
there has been a series of market (2) that have allowed people to go into
business and start their own companies. Market (3) are determined by what buyers
are willing to pay, rather than by the state. There are still state-owned companies that lose
a lot of money. Until recently, they have been protected from market (4) , but
market (5) will eventually mean that they close down. Of course, the market (6)

has its losers: those without work, and victims of crime, which used to be very
rare.

II Read the statements and decide whether they are true or false

1 |If a market leader succeeds in increasing the size of the total | TRUE / FALSE
market, its competitors benefit.

2 | The size of a market can be increased without attracting any | TRUE / FALSE
new consumers.

3 |Market challengers can attack leaders by way of any of the | TRUE / FALSE
four P’s of the marketing mix.

4 | The most profitable companies are logically those with | TRUE /FALSE
medium or high market share.

5 | Market followers generally achieve cost reductions through | TRUE / FALSE
economies of scale

6 | For a market niche, product imitation can be as profitable as | TRUE / FALSE
product innovation.

7 | Market challengers cannot use the same strategies as leaders. | TRUE / FALSE

8 | Market leaders generally win price wars. TRUE / FALSE
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9 | A market niche is never safe from an attack by a larger | TRUE / FALSE
company.

10 |Market challengers generally attack the leader and market | TRUE / FALSE
followers.

IIT Complete the following sentences using the appropriate form of the second verb

1. Wecan’tafford.......... (take) any risks.

2. Werisk.......... (lose) everything if we fail.

3.  Everything will be OK providing we manage .......... (get) financial backing.
4.  Wecan’treally avoid .......... (involve) the shareholders.

5. I’'drecommend .......... (concentrate) on cash flow to begin with.

6. Wouldyoumind.......... (run) your eye over these figures?

7. It’llinvolve .......... (sacrifice) a lot.

8.  Everything appears .......... (be) all right.

9. Itend.......... (agree) with you.

10. Weused.......... (work) in different departments, but now we work together.
11. Areyouusedto.......... (take) the initiative or do you want to be told what to do?
12. Istrongly advise you .......... (get) professional advice.

13. Have you considered .......... (draw) up a provisional business plan?

14.  Surely you don’t expect us .......... (pay) for this ourselves?

15. If we do something about it now, it’ll save us .......... (have) to sort it out later.
16. Isuggestwe.......... (meet) at eleven.

17. Westoppedat 11 .......... (have) a break.

18.  Thankfully, they’ve stopped .......... (send) us their damned publicity leaflets.
19. Don’t forget .......... (do) that report.
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20. I’ll never forget .......... (meet) them for the first time.

IV People — especially journalists — talking and writing about business, use a lot of
metaphors about health and sickness. Companies or economic sectors can be healthy,
strong or robust, or they can be sick, weak or ailing, and so on.

Here are twelve words and expressions normally associated with people’s health. Put
them in the appropriate spaces in the sentences below, changing the form of the verb
where necessary.

ailing healthy = paralyzed  surgery  suffer  disease  robust
recover  terminal  casualty give a clean bill of health vitality

return to form injection in good shape

1. After a thorough investigation by the aviation authorities, the airline
Was ... , and will resume flying tomorrow.

2. Although it seemed at one stage that it would never .......... , the housing market is now
showing new signs of .......... .

3. He stated that thousands of small businesses are continuing to .......... because of the
current high interest rates.

4. Like many small companies in its industry, Jacksons wasa .......... of the last recession.
5. Since its CEO was arrested last month, the company seems to be completely ........... :

6. The .......... car manufacturer is reported to be in talks with a Japanese company, which
will giveitan .......... of cash and launch a joint venture.

7. The box office figures seem to show that with this new blockbuster movie, Disney
has .......... :

8. The company’s Singaporean subsidiary is showing a .......... profit.
9. These excellent figures suggest that the company is .......... :

10. The minister stated that Britain’s “industrial.......... > Was now a thing of the past.
The number of strikes had diminished, and the economy was now ..........

18



11. Commentators believe that the textile industry in the Northisin .......... decline.

12. Fairly drastic .......... 1s required if the Bristol plant is to be saved from closure.

V. Fill in the gaps in the sentences with the appropriate conjunctions.: who, that,
which, when, where, why, how...

1. Economic transactions often affect other people ... are not directly involved
in those transactions.

2. In the modernized, industrial world ... we live in, wealth generally means
all the collected store of valuable things ... belong to a person or family, company
or country.

3. Our analysts’ report determined the reasons ... our company had lost its
loyal customers.

4. The reason ... the law of demand works is quite obvious: the money ... we
have is limited.

5. A new Personnel Manager suggested ... to decrease high level of staff

turnover in the company

VI Translate the sentences about Market Concentration

1. The arguments against market concentration are obvious: monopolists are always
able to make excessive profit, and businesses facing no competition have no
incentives to find ways to reduce costs.

2. The only common argument in favor of market concentration concerns patterns: it
is right that inventors should be granted a temporary monopoly as a reward for
innovation or discovery.

3.  Some people argue that any barrier to competition will inevitably lead to
inefficiency. A counter argument is that erecting barriers — for example, by process
innovation, product differentiation, persuasive advertising, or pricing policy — in
order to be successful and to make competitors less successful, is a normal part of
rivalry and competition.

4. According to the economists, market concentration arises naturally from a few
successful firms growing larger as a result of increased efficiency, innovation, and
the economies of scale in production, distribution, R&D, capital financing, and so on.
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IIpunoxenne B — [IpumepHsbIil oOpa3el 3a1aHuii K 3a4eTy/9K3aMEHy 0 TUCIUTIIIUHE.

Yacrs 1. Cnenaiite ycTHOe cO00IIeHUE MO TeMe ... (IEPEUYCHb TEM JIsl YCTHOTO
COOOIIEHUS IPUBEACH HUKE)
Yacrs 2.
Oobs13aTesibHAsA YaCTh
Bri0epuTe eAMHCTBEHHBbI NPABUIbHBIN BAPHAHT OTBETA:
L.
1.I like to visit other countries but I find the ....... of travel is too high.
(a) money ..... (b) cost..... (¢) expenses ..... (d) currency
2.She is very happy because she starts her new ....... today.
(a) job..... (b) .....work (c) .....1abour ..... (d) post
3.0ne day I hope I shall ....... the lottery.
(a) gain ..... (b) collect..... (¢) reach ..... (d) win
4.He must have a lot of money because this summer he is going on a cruise ....... the world.
(a) about..... (b) around ..... (¢) across ..... (d) through
5.Have you read that book ....... the life of Van Gogh?
(a) about ..... (b) of ..... (¢) over ..... (d) in

6.Do you want ....... sugar in your coffee?
(a) some ..... (b) much ..... (c) any..... (d) little
7.They do not ....... cheques in that restaurant.

(a) accept..... (b) agree ..... (c) allow..... (d) admit
8.1 cannot work today because I have very bad tooth........
(a) pain..... (b) hurt ..... (c) damage ..... (d) ache
9.Children are not ....... in that public house.
(a) aloud ..... (b) allowed ..... (¢) accepted..... (d) agreed
10. You can see the ....... about the sale in the local paper.
(a) announcement..... (b) warning ..... (¢) notice ..... (d) advertisement

IL.

1.James is away, ....... ?

A isn’t he.....B doesn’t he.....C is he
2.I seem to have run ....... of money. Can you lend me some?

A out.....B low.....C ahead
3.If you don’t like this idea, then come ....... with something better.

A across.....B in.....C up
4. .. speak to them about our idea earlier today?

A Were you able to.....B Did you succeed in ... C Did you manage
5.0ur most ....... customer has been with us for over 25 years.

A loyal.....B courteous.....C attentive
6.Do you know what time ....... ?
Aisit....B itis....C does it
7.Let’s ....... up a list of action points.
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8.We have very ....... information about you. Tell us about yourself.
A little.....B few.....C plenty
9.We’ve looked at the history, so now let’s ....... to our current activities.

10. Many women feel that they hit a glass ....... on the corporate ladder.
A roof.....B attic.....C ceiling

11. Today, we need to ....... on a date for the launch and promotion.
A discuss.....B meet.....C decide

12. What they are asking is ....... ridiculous.

13. There’s areal ....... in the market for this kind of service, I think.
A gap.....B break.....C miss
14. Shirley is very calm and down to ........

A key.....B world.....C earth
15. The pros definitely ....... the cons.
A outcome.....B outweigh.....C outlook

HI. OrmerbTe, Kakue U3 IMEPEYUCJCHHbIX AHIIUNCKUX MPENJI0KEHUMN
BepHbI/HeBepHBI (true/false):

1. English is the most popular foreign language in our country.

2. After Friday comes Monday.

Bomnpocsl ¢ HECKOJIbKMMHU BAPHAHTAMHU OTBETOB
IV.CooTHecure cj10Ba U MX ONpPeAeIeHUs

1) adaptable a) the group of people who work for an organization

b) a piece of work given to someone, typically as part

2) consumer . i .
) b of their studies or job

3) agenda c) the place where a public event or meeting happens

4) staff d) ab.lff or willing to change in order to suit different
conditions

5) trend e) to make something stronger

6) workload f) a person who buys goods or services for their own

use
7) venue g) to find an answer to a problem
8) reinforce h) a list of matters to be discussed at a meeting

1) the amount of work to be done, especially by a

9) solve particular person or machine in a period of time
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10) assignment the way that people are behaving

) a general development or change in a situation or in

V. CooTHecHTe AaHIJIMHCKHUE MPEAJIOTH ¢ PYyCCKUMM:

1. in the middle of a) MEXIy

2. under b)B cepenune
3. in the corner C) HUXe, TIO]T
4. next to d)cniepeau

5. between ¢) B yriy

6. in front of f) psmom ¢

VI. CooTHecuTe onucanne pa3januHbIX QYHKIUIA KOMIIAHUHA:

1 Creates new products. A administration
2 In charge of the welfare of B purchasing
employees. C personnel
3 Keeps a record of all payments made D research & development
and received. E sales & marketing
4 Orders all supplies needed. F production
5 Provides office services, e.g. typing G accounts
H legal
VII

1 The business has moved to a new office.
Has the business A) closed
B) gone to another place?
2 It is cheaper to travel by bus than by train.
Is travelling by train A) more expensive
B) less expensive?
3 I want to make a quick visit to our Hong Kong office.
Will I stay at the Hong Kong office for A) a long time
B) a short time?
4 We only accept debit cards or cash.
Do we accept A) just cash
B) cither debit cards or cash?
5 More and more women are using the Internet.
Is the number of women A) increasing
B) decreasing?

VIII
1 There is a delivery charge of £5 on small orders.
Is there a delivery charge on A) every order
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B) some orders?
2 The coffee machine is out of order.
Is the coffee machine A) not working
B) outside the office?
3 We want job applications from people aged between 50 and 65.
Do we want applications from A) older people
B) younger people?
4 Frequent travelers receive a discount on their fares.
Do frequent travelers get A) free gifts
B) reduced fares?
5 This is a global company.
Does this company have branches A) in Europe only
B) world-wide?

JlonmosiHMTEILHAS YACTh

IX. IlocTaBbTE IPaBUJIBHBIN NIPEAJIOr:

a) Parents are increasingly frustrated ....... the local school system.

b) The manager is responsible ....... the general running of the theatre.

c) He pointed ....... that we had two hours of free time before dinner.

d) The group plans to set ....... an import business.

e) Profits were good compared ....... last year.

f) We have to write a short report ....... the conference.

g) Our office can provide you with information ....... the local area.

h) There is no doubt that stress can lead ....... physical illness.

1) I’d like to thank the staff for having shown such commitment ....... the
company.

1 We haven’t got all day, so please get ....... the point.

X. PaccraBbTe cj10Ba U BbIPAKCHUA B HY’KHBIC KOJIOHKH.
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1 CIF

2 EXW

3CPT

4 Irrevocable letter

of credit
5 CFR

A The cost and transportation of the goods, carriage
paid, to a named destination in the buyer’s country.

B This document is a receipt for goods loaded on a
ship.

C This price covers the cost, insurance and freight
charges to port of destination.

D This document is evidence that goods have been
sent by air.

E This document ensures that the exporter will be
paid.

F This price includes cost and freight, but not
insurance, to a named port of destination in the buyer’s
country.

G This price covers the ex-works cost of goods, but
not the insurance and freight charges.

CTpyKTypa YCTHOTO COOOIIEHUS

YcTHOE COOOIIEHNE TOIDKHO COCTOSITh HE MeHee 4yem u3 10 mpemokeHuit c
UCIIOIb30BaHUEM U3YUYEHHBIX JIEKCUKU U TPAMMATUYECKUX CTPYKTYP, COJIEPKATh BBEICHUE,

OCHOBHYIO YaCTb M 3aKJIFOUCHHUC.
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KpuTtepun onieHMBaHUA YCTHOTO COOOIIEHUS

OrneHka «5» (OTIWYHO) CTAaBUTCS 00y4yaeMOMY, €CIM OH B II€JIOM CIPaBHIICS C
MIOCTABJICHHBIMUA PEUEBBIMU 3a7adamMu. Ero BbICKa3bIBaHHE OBLIO CBSI3HBIM M JIOTHYECKU
MOCIIeIOBATENbHBIM. J[Mama30H HMCMOIb3yEeMbIX SI3BIKOBBIX CPEJCTB JOCTATOYHO IIHPOK.
S3b1IKOBBIE CpeACTBAa OBUIM TPABWIBHO YIOTPEOJEHBI, MPAKTUYECKH OTCYTCTBOBAIH
OMMOKK, HAPYMIAIINEe KOMMYHHKAIMIO, WM OHH ObUTM HE3HAuuTedbHB. OO0BeM
BBICKa3bIBaHUSI COOTBETCTBYET mMporpamme. HaOmromanack JeTKOCTh Pedd W JOCTATOYHO
paBUWIHLHOE MPOU3HOIICHUE. Peuh o0ydaemoro ObLTa 3MOIMOHANIBHO OKpallleHa, B HEH
UMEIN MECTO HE TOJBKO Iepefada OTIAeIbHBIX (akToB (OTAENbHOM MHPOpMALUU), HO U
AJIEMEHTBI UX OILICHKH, BBIPAXKCHUS COOCTBEHHOTO MHCHHUSI.

OreHka «4» (XOpoIo) BBICTABIISACTCS 00y4aeMOMY, €CJTU OH B IIEJIOM CIPaBHIICS C
MOCTABJICHHBIMU pEUeBBbIMU 3ajadyamMu. Ero BbiCKka3piBaHUE OBbUIO CBSI3aHHBIM U
nocJyieJoBaTeNbHbIM. VICTONMB30BaNICA JTOBOJIBHO OOJIBIION OOBEM SI3BIKOBBIX CPEJICTB,
KOTOpbIe ObUTH ynoTpeOseHsl mpaBuibHO. OMHAKO OBLIM ClIeTaHbl OTACNIbHBIE OIINOKH,
HapylIalolMe KOMMYHHKaIuioo. TeMmnm peun ObUT HECKOJbKO 3amesieH. OTmedanoch
POM3HOIIIEHNE, CTpajaloliee CWIHHBIM BIWSHUEM POJHOTO s3blka. Peub Oblna
HEJ0CTaTOYHO AMOIIMOHAIILHO OKpaIlieHa. DJIEMEHTHI OIIEHKH UMEJIM MECTO, HO B OOJIbIIIEH
CTETICHU BBICKA3bIBAHHUE COJCPKATI0 HH(POPMAIIUIO M OTPAKAIIO KOHKPETHBIE (DaKTHI.

Onenka «3» (yIOBIETBOPUTENIBHO) CTABUTCS O0ydyaeMOMY, €CIH OH CyMel B
OCHOBHOM PEIIUTH TTOCTABICHHYIO PEUEBYIO 3a7a9y, HO IUAIMAa30H SI36IKOBBIX CPEJCTB OBLT
OTpaHU4YeH, O0BEM BBICKA3bIBAaHUS HE JOCTHT HOPMBI. YUYEHUK JIOMYCKad S3BIKOBBIC
omuOKku. B HEKOTOpBIX MecTaX HapyIlajlach TIOCIEAOBATEIBHOCTh BBICKA3bIBAHUS.
[IpakTHyeckr OTCYTCTBOBAJIW AJIEMEHTHI OLICHKH W BBIPAKCHHUS COOCTBEHHOTO MHCHHS.
Peub He Obl1a 5MOLIMOHATBHO OKpalieHHOW. TeMn peun ObUT 3aMeIJIEHHbBIM.

OneHka «2» (HEYIOBJIETBOPUTEABHO) CTABUTCS OOy4aeMOMY, €CIU OH TOJIBKO
YaCTUYHO CIPAaBWIJICS C pEIICHHEM KOMMYHUKATHBHOM 3ajaud. Bbicka3piBaHuE OBLIO
HEOOJBIITUM TI0 00BEMY (HE COOTBETCTBOBANIO TpeOOBaHUsM Mporpammsbl). Habmonanacek
y30CTh BOKaOyisipa. OTCYTCTBOBaIM dJIEMEHTHI COOCTBEHHOM OIICHKH. YYaIllHiCs
JOTyCKajl OOJIBIIIOE KOJIMYECTBO OIIMOOK, KaK S3BIKOBBIX, TaK U (poHeTHUECKUX. MHOTHE
OIMMOKK HAPYIIAJ TOHUMaHUE.

Kputepun oneHnBaHusi oOIMX PpPe3yJIbTATOB BbINOJHEHHOTO 3aJaHUs K
3a4eTy/IK3aMeHy Mo JUCHUIIHHE

«5» (OTanMYyHO) — 3a MIyOOKOE W TOJIHOE OBJAJEHHE COAECpKaHUEM Yy4eOHOro
MaTepuayia, B KOTOPOM CTYJCHT CBOOOJHO W YBEPEHHO OPHUEHTHUPYETCS; 3a yMEHHUE
PAKTUYCCKA TPUMEHSTh TECOPETUYECKHUE 3HAHWS, KAYCCTBEHHO BBHITIOJNHATH BCE BHJIBI
NPeIOKCHHBIX 3a/IaHUH.

«4» (XOpOIII0) — €ClId CTYACHT MOJIHO OCBOMJ YUEOHBI MaTepuai, OpUEHTUPYETCS B
MU3yYCHHOM Marepualie, OCO3HAaHHO TPHUMEHSET TEOPETUYCCKHE 3HAHHWS Ha TPAKTHKE,
IPaMOTHO U3JIaraeT OTBET (B MUCbMEHHOM (hopme), HO copepxkaHue u hopma 0TBETa UMEIOT
OT/ICJIbHBIC HETOYHOCTH WJIH HErpyObIe OIIMOKHU.

«3» (YIOBIETBOPUTEIALHO) — €CIU CTYACHT OOHAPY>KMBAET 3HAHWE U TOHWMAHUE
OCHOBHBIX TIOJIOXKCHHM y4eOHOro maTepualia, HO JIOMyCKAaeT 3HAYUTEIHLHOE KOJIMYECTBO
IpyOBIX OLINOOK.
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«2» (HEeyIOBIETBOPHUTEIBLHO) — €CIIU CTYJEHT UMEET Pa3po3HEHHBIC, OECCUCTEMHbBIC
3HAHMS, TOMYCKAET 3HAYMTEIIbHOE KOJMYECTBO TPYOBIX OMIMOOK B OMpenelieHnH 0a30BBIX
MOHSTUN, HICKA)KAET UX CMBICJI; HE MOKET MPAKTUYECKHU TPUMEHSITh TECOPETUUECKHUE 3HAHUS.
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